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No  other  mouth  ulcer  treatment  works  like  Bioral  Gel 

Carbenoxolone 


Most  mouth  ulcer  treatments  offer  only  pain 
relief.  Bioral  Gel  has  a  unique  formulation 
which  helps  to  speed  the  healing  of  mouth 
ulcers  as  well  as  relieving  the  pain. 


Bioral  is  a  thick  setting  gel  which  form 
a  protective  layer  over  the  ulcerated  area 
It  reduces  inflammation  and  does  not  stin< 
when  applied. 


So  for  pain  relief,  protection  and  healing,  always  recommend  Bioral. 

PRESENTATION:  Gel  containing  Carbenoxolone  Sodium  BP  2.0%  w/w.  USES:  Treatment  of  mouth  ulcers  DOSAGE  AND  ADMINISTRATION:  Adults  and  children:  Apply  thickly  after  meals  and  at  bedtimi 
allowing  gel  to  remain  on  ulcer  as  long  as  possible.  For  buccal  administration  only  CONTRAINDICATIONS,  WARNINGS,  ETC.  Contraindications:  Hypersensitivity  Precautions:  Use  additional  appropriat 
therapy  if  lesion  is  infected  Review  diagnosis  and  treatment  if  ulcer  has  not  healed  within  three  weeks  Interactions:  None  known  USE  IN  PREGNANCY  AND  _  „ 

LACTATION:  Use  only  on  doctor's  advice   ADVERSE  REACTIONS:  None  known   LEGAL  CATEGORY:  P.  RETAIL  PRICE:  5g  £3  55   LICENCE  NUMBER: 


PL0071/5904  LICENCE  HOLDER:  SmithKline  Beecham  Consumer  Healthcare,  Brentford  TW8  9BD  U.K.  DATE  OF  PREPARATION:  April  1996.  Bioral  is  a  trademark. 
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Competition  among  UK  pharmaceutical 
wholesalers  would  suffer  if  either  Unichem 
or  Gehe  acquired  Lloyds  Chemists.  That 
opinion  is  official,  following  the  Monopolies 
and  Mergers  Commission's  report  on  the 
prospective  merger.  Now  both  companies  must 
find  buyers  for  a  number  of  Lloyds' 
pharmaceutical  wholesale  depots  and  they  must 
convince  Ian  Lang,  secretary  of  state  for  trade  and 
industry,  that  their  buyers  mean  business. 

Who  stands  to  gain  most  from  this  latest  twist  to 
the  Lloyds'  saga?  Small  independent  pharma- 
ceutical wholesalers  are  the  major  winners. 
Whoever  acquires  Lloyds  will  not  automatically 
become  the  major  wholesaling  force  in  the  LTK,  so 
the  wholesalers  need  not  worry  about  being 
squeezed  out  of  the  market  by  a  'giant'.  In 
addition,  the  small  wholesalers  could  be  offered 
Lloyds'  depots  at  relatively  discounted  prices.  As 
Unichem  and  Gehe  have  to  find  buyers  for 
practically  the  same  depots,  canny  purchasers 
might  be  able  to  match  one  company's  price 
against  the  other's  to  get  the  best  deal. 
Independent  pharmacists  are  also  winners.  A 
competitive  wholesale  market  means  competit  ive 
margins.  On  balance,  Gehe  is  a  loser.  It  is  clearly 
disappointed  at  not  being  able  to  keep  the  depots. 
Unichem  had  earlier  agreed  to  gel  rid  of  five 
Lloyds'  depots  if  its  bid  succeeded. 

A  cynic  might  see  trouble  ahead.  Mr  Lang's 
reasoning  makes  sense,  but  his  conditions  raise 
some  interesting  questions:  can  Unichem  and 
Gehe  offer  Mr  Lang  the  same  buyers  for  some  of 
the  depots?  If  so,  how  will  Mr  Lang  judge  the 
viability  of  t  hese  buyers?  Even  if  both  companies 
offer  t  wo  lists  of  different  buyers,  will  Mr  Lang  not 
have  to  make  a  subjective  judgment?  Could  a 
potential  bidder  not  cry  foul?  We  await  his  verdict 
wit  h  int  erest, 
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NEWS 


NPA  to  reject  Asda  membership  plan 


The  National  Pharmaceutical 
Association  is  to  reject  any 
attempt  by  supermarket  chain 
Asda  to  apply  for  membership. 

Following  indications  last 
week  that  Asda  intends  applying 
to  join  the  Association,  the  NPA 
Board  has  ruled  thai  it  would 
turn  down  any  such  request 
because  of  the  company's  stance 
on  Resale  Price  Maintenance. 

NPA  chairman  Peter  .Jenkins 
says  the  Board  will  accept  an 
application  "if  the  company  is 
prepared  to  give  an  undertaking 
that  it  will  not  only  change  its 
marketing  techniques  for  medi- 
cines but  also  stop  its  campaign 
and  leave  it  in  the  hands  of  offi- 
cial bodies". 

This  week  Asda  pulled  Seven 


Soya  milk  alert 

Hot  on  the  heels  of  the  phthalates 
in  baby  milks  scare  comes  news 
that  soya-based  infant  formulas 
may  cause  problems  with  fertility. 
However,  pharmacists  are  being 
told  In  advise  that  babies  being 
fed  soya  baby  milk  on  the  advice 
of  health  professionals  should 
continue  with  it;  other  parents 
should  seek  professional  advice. 


Boots  the  Chemists  has  with- 
drawn an  appeal  against  a  phar- 
macy application  in  the  North 
Humberside  village  of  Flambor- 
ough  (C&D  July  6,  p5). 

Boots'  application  for  appeal 
backed  the  pharmaceutical  ser- 
vice provided  by  a  dispensing  GP 
practice  in  nearby  Bridlington, 
w  hich  also  has  a  branch  surgery 
in  Flamborough. 

The  company  has  now  with- 
drawn its  appeal  against  the 
application  made  by  Bridling- 
ton's Kingston  Pharmacy. 

Sharon  Buckle,  Boots'  group 


Seas  Pure  Cod  Liver  <  Ml  with 
Multivitamins  capsules  from  its 
shelves  in  its  latest  RPM  salvo. 

Asda's  deputy  chief  executive, 
Allan  Leighton,  justifies  the  com- 
pany's action:  "At  an  RPM  of 
£3.0!),  we  think  this  product  is 
poor  value  for  money  -  particu- 
larly when  Asda  can  offer  the 
equivalent  at  only  SI. 49." 

The  Community  Pharmacy 
Action  Croup  condemns  the 
move.  "It  can  only  be  another 
attempt  by  Asda  to  focus  public 
attention  on  their  campaign, 
which  will  have  a  devastating 
effect  on  local  pharmacies." 

Asda's  attack  is  also  focusing 
attention  on  its  own-label  sales, 
which  it  claims  are  "doing 
tremendously  well".  It  adds  that 


Remember,  you  don't  have  to 
wait  for  next  week's  issue  to  find 
out  the  latest  in  the  world  of 
pharmacy  -  C&D's  Internet  site 
delivers  post-press  news  as  it 
happens. 

With  a  synopsis  of  what's 
breaking  on  the  political  and 


public  relations  manager',  says 
the  appeal  was  submitted  in  the 
belief  that  the  other  pharmacies 
in  Bridlington  were  also  appeal- 
ing, as  all  wer  e  involved  in  a  col- 
lect ion  and  delivery  service  rota 
to  Flamborough  residents. 

"It  then  became  apparent  that 
we  were  the  only  ones  to  place1 
an  appeal  and  we  have  with- 
drawn it  in  the  interests  of  the 
majority,"  explains  Ms  Buckle. 

David  Newton,  East  Riding 
Local  Pharmaceutical  ( 'ommit- 
tee  secretary,  is  "very  pleased" 
with  Boots'  re-think. 


since  it  launched  the  range  a 
month  ago,  customers  have 
made  total  savings  of  SI  million. 

The  CPAG  is  countering  with 
the  launch  of  a  new  phase  of 
RPM  defence  a<  li\  it\  at  the  start 
of  August,  In  the  interim,  con- 
tractors are  being  sent  a  'Support 
your  local  pharmacy  -  support 
RPM'  poster  through  the  Phar- 
maceutical Services  Negotiating 
Committee  News. 

Backing  for  RPM  has  also 
come  from  the  British  Medical 
Association  and  the  Royal  Col- 
lege of  Nurses,  which  have 
joined  forces  with  the  Royal 
Pharmaceutical  Society  to  stress 
that  "medicines  should  not  be 
promoted  on  price  or  subject  to 
techniques,  such  as  'buy  one  get 


business  fronts,  dotpharmacy  is 
regularly  updated  throughout 
the  week  to  help  to  keep  you 
informed. 

Visit  the  dotpharmacy  site  at 
http://www.dotpharmacy.com/ 
for'  the  latest  update  to  phar- 
macy news. 


A  pharmacist,  a  doctor  and  a 
surgery  manager,  who  were 
arrested  following  a  police  inves- 
tigation into  an  alleged  fraud  on 
the  NHS,  were  all  remanded  on 
bail  until  November'  11  after 
pleading  not  guilty  to  the  charges 
at  Snaresbrook  Crown  Court  last 
week. 

They  are  pharmacist  Arshad 
Zahoor  Malik  of  Ilford;  Dr  Gerald 
O'Moore,  whose  practice  is  in 
Plaistow,  south  London;  and  Jean 
Cummings,  Dr  O'Moore's  prac- 
tice manager. 


one  free'  ...  which  is  designed  to 
persuade  someone  to  buy  more 
of  a  medicine  than  is  needed  at 
the  time". 

Meanwhile,  the  Office  of  Fair 
Trading  is  to  publish  an  interim 
document  at  the  end  of  this  week 
that  reflects  the  RPM  data  gath- 
ered so  far. 

It  is  unlikely  that  it  will  give 
any  indication  of  its  final  deci- 
sion, whic  h  is  expected  in  Sep- 
tember. However,  John  Bridge- 
man,  the  director  general  of  the 
OFT,  said  this  week,  in  relation 
to  a  dispute  over  crisp  price  fix- 
ing by  Golden  Wonder,  "Resale 
Price  Maintenance  operates 
against  the  interests  of  con- 
sumers and  I  will  take  action 
wherever  I  come  across  it." 

Malone  backing  for 
premises  cash 

Pharmacies  in  the  future  may  be 
able  to  claim  funding  for  improv- 
ing premises,  says  health  minister 
Gerald  Malone. 

Speaking  to  Council  member 
Hemant  Patel  at  the  North 
Thames  listening  seminar,  Mr 
Malone  said  he  could  not  see  any 
reason  why  pharmacists  could 
not,  in  the  future,  claim  cash  for 
premises'  improvements,  in  the 
same  ways  as  doctors. 

"He  was  at  pains  to  get  through 
that  he  is  genuinely  interested  in 
a  dialogue  with  the  profession," 
says  Mr  Patel 

Mr  Malone  also  revealed  his 
timetable  for  the  listening  pro- 
gramme: by  August  suggestions 
will  be  divided  into  those  which 
can't  be  done;  those  which  can  be 
enacted  without  legislation,  with 
most  in  place  by  December;  and 
those  requiring  legislation,  with 
the  aim  of  introducing  these 
before  the  next  election 


Mr  Malik  pleaded  not  guilty  to 
three  charges  of  false  accounting 
between  January  7,  1995,  and 
July  26,  1994,  by  dishonestly  con- 
cealing NHS  forms;  and  seven 
charges  of  false  accounting 
between  December  9,  1992,  and 
September  30,  1993,  by  dishon- 
estly falsifying  NHS  forms.  All 
three  pleaded  not  guilty  to  con- 
spiracy to  defraud  between  April 
1,  1992,  and  July  26,  1994. 

Mr  Malik  has  been  ordered  to 
reside  at  home  as  a  condition  of 
his  bail. 


Mother-to-be  gift  pack  for  independents 


Independent  pharmacists  will 
soon  be  able  to  offer'  expectant 
mothers  a  sample  pack  of  baby 
products. 

first  Essentials  is  planning  to 
launch  the  Pharmacy  Gift  Pack 
in  late  autumn.  Mothers-to-be 
will  be  given  vouchers  by  health 
visitors  or  their  GP,  which  will 
entitle  them  to  collect  the  free 
pack  from  their  local  pharmacy. 

Coots  the  (  hemists  and  Vlother 
care    already    offer    a  similar 
scheme,  but  First  Essentials'  mar- 


keting director,  Linda  Gold,  says 
this  will  allow  independents  and 
other  multiples  to  offer'  a  sample 
pack  along  the  same  lines. 

The  company  is  hoping  for  an 
uptake  of  over-  250,000  packs  in 
the  first  year.  The  service  will  be 
free  for'  pharmacists  as  First 
Essentials  is  asking  manufactur- 
ers to  provide  the  samples, 
which  will  be  presented  sealed  in 
a  plastic  wrap  inside  a  canvas 
bag.  Pharmacists  will  be  able  to 
insert  their  own  promotional  lit- 


erature inside  the  bag  before  giv- 
ing it  to  the  customer. 

The  National  Pharmaceutical 

Associal         i  s    f 1 1 1 1 1 1 1  r  s  in  g  the 

scheme  and  will  be  promoting  its 
launch,  although  Ceuta  will 
organise  distribution  through 
wholesalers. 

More  details  will  be  available 
in  the  August  NPA  'Supplement'. 
Proprietors  or  manufacturers 
who  require  more  information 
should  contact  Ms  Gold  on  01392 
55545. 


Boots  withdraws  in  rural  dispute 


Fraud  pharmacist  on  bail 


Post-press  on  dotpharmacy 
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Methadone  dispensing 
pharmacy  firebombed 


Extensive  media  coverage  of  the  Olympics  in  Atlanta  may  pose  some  problems  for  sports  fans  in  the  UK 


$1.1  million  underpayment 
for  contractors  in  1995/96 


Pharmacy  contractors  in  Eng- 
land and  Wales  were  underpaid 
by  £1.1  million  for  L995/96, 
reveals  the  Pharmaceutical  Ser- 
vices Negotiating  Committee's 
annual  report. 

The  shortfall  arose  because 
payments  for  period  of  treatment 
fees  and  expensive  prescription 
allowances  were  less  than  fore- 
cast. The  underpayment  will  be 
paid  during  1996/97. 

The  total  cost  of  core  services 
for  1995/96  was  £646.8m,  with  a 
further  £26. 6m  for  non-core  ser- 
vices, such  as  residential  and 
nursing  home  Ices,  rota  payment 
and  oxygen  lees. 

It  also  includes  payment  foi 


Folic  push  in  Wales 

Welsh  pharmacies  arc  being  tar- 
geted to  gel  the  folic  acid  mes- 
sage over  to  consumers. 

To  highlight  the  role  folic  acid 
plays  in  reducing  the  risk  of  spina 
bifida,  pharmacies  are  being 
asked  to  enter  a  compel il ion  for 
the  best  folic  acid  display  during 
August,  The  display  must  remain 
standing  within  the  pharmacy  for 
at  least  a  week  and  a  photograph 
be  submitted.  Prizes  are  a  fax 
machine  and  shopping  vouchers. 

Entry  forms  are  available  from 
Maureen  Howell,  project  officer, 
the  Folic  AchI  ( lampaign,  I  lealtli 
Promotion  Wales,  Fynnon-las,  Ty 
Glas  Avenue,  Llanishen,  Cardiff 
CF4  5DZ. 


Patient  Medication  Records. 
However,  the  set-up  fee  of  £300 
for  a  PMR  is  to  cease  for  most 
contractors  from  July  31.  There- 
after, it  will  only  be  available  to 
small  contractors  dispensing 
less  than  1,100  items  a  month 
who  are  not  in  the  Essential 
Small  Pharmacy  Scheme.  PSNC 
reminds  contractors  who  have 
not  yet  claimed  then  start-up  fee 
that  they  should  do  so  before  the 
end  of  this  month 

In  1995/96,  £9.75m  of  the 
global  sum  was  devolved.  PSNC 
stab's  that  it  favours  local  negoti- 
ation and  selection  from  a 
national  menu  with  a  national 
budget  for  non-core  roles,  rather 


than  the  present  arrangement. 

Some  284  pharmacies  were 
paid  £3.5m  under  the  ESPS 
scheme. 

The  National  Prescription  Re- 
search Centre  checked  5,1 19,531 
prescriptions  on  a  routine  basis, 
around  1  per  cent  of  the  total 
The  total  value  of  those  checked 
was £42,409,588.89  and  the  over- 
all cash  error  was  0.13  per  cent, 
underpaid. 

A  further  1,030,868  prescrip- 
tions underwent  special  checks 
ai  the  request  of  contractors.  The 
total  value  of  these  prescriptions 
was  £8,618,017.44  with  an  aver- 
age underpayment  of  0.18  per 
cent. 


A  pharmacy  named  in  a  Labour 
MP's  motion  to  curb  pharmacists' 
dispensing  of  controlled  drugs 
has  been  firebombed. 

E  Maguire  Chemist  in  north 
Paddington,  London,  was  named 
in  a  motion  tabled  by  Ken  Living- 
stone, who  alleged  the  phar- 
macy's actions  were  encouraging 
drug  addicts  to  deal  in 
methadone  prescribed  by  local 
private  practice  GPs  (C&D  July 
13,p42) 

The  pharmacy  entrance  was 
firebombed  early  on  the  morning 
of  July  14,  says  proprietor  Shirley 
Davies.  However,  only  the  door- 
way was  damaged.  She  believes 
the  attacker  was  "a  local  person, 
not  a  patient". 

Mrs  Davies  was  accused  by  Mi- 
Livingstone,  in  his  motion,  of 
deplorable  behaviour  in  being 
prepared  to  dispense  200-500mg 
daily  of  injectable  methadone 
and  offering  credit  to  addicts. 


ADR  reporting  drops 

Adverse  drug  reaction  reporting 
by  doctors  is  on  the  decline, 
prompting  the  Medicines  Control 
Agency  to  extend  the  scheme  to 
pharmacists. 

The  MCA's  annual  report  for 
1995/96  states  the  number  of 
ADRs  reported  as  having  dropped 
from  18,690  the  previous  year  to 
17,452.  However,  the  number  of 
serious  reactions  had  risen  from 
l!i  per  cent  to  53  per  cent.  The 
MCA  says  it  is  taking  forward  a 
number  of  initiatives  to  promote 
the  scheme  to  doctors.  Plans  to 
extend  it  to  pharmacists  will  be 
progressed  during  the  year. 
•  This  month's  Council  meeting 
approved  the  setting  up  of 
demonstration  schemes  for  com- 
munity pharmacists  in  areas  cov- 
ered by  the  four  regional  monitor- 
ing centres  in  England. 


Striking  off  appeal  dismissed  by  High  Court 


A  Manchester  pharmacist,  who 
was  struck  off  the  Register  after 
being  convicted  of  serious 
offences  of  dishonesty,  has  failed 
in  his  I  ligh  (  on t  l  attempt  to  be 
reinstated. 

The  Royal  Pharmaceutical 
Society's  Statutory  Committee 
ruled  in  June  last  year  that  Yasb 
Pal  Kansal,  who  once  had  a  chain 
of  20  pharmacies  in  the  Mam  lies 
lei  area,  was  "unfit"  to  be  on  the 
Register. 

Loid  Justice  Beldam,  sitting 
wilh  Justice  Smith  in  London's 
High  ( lourt,  ruled:  "I  cannot  con- 
ceive the  ( Committee  could  have 
reached  any  other  conclusion." 


Mr  Kansal  had  protested  his 
innocence  to  the  Committee, 
despite  having  been  convicted  of 
four  dishonesty  offences  at 
Snaresbrook  Crown  Court  in 
February,  1992,  for  which  he  was 
sent  to  jail  loi  a  total  of  15 
months. 

Lord  Justice  Beldam  said  Mr 
Kansal  had  been  declared  bank 
rupt  after  failing  to  satisfy  a 
"comparatively  small"  judgment 
against  him  in  1986. 

When  one  of  his  pharmacies 
was  in  difficulties  and  needed 
refurbishment,  he  remortgaged 
Ins  home  for £250,000. 

"LJnfortunately,  when  seeking 


the  money  from  the  building 
society  he  did  not  disclose  to 
them  the  fact  that  he  was  a  bank- 
rupt and  that  the  bankruptcy  was 
undischarged,"  the  appeal  .judge 
said. 

A  further  5150,000  was  ob- 
tained from  another  source  and 
he  apparently  decided  he  and  his 
wife  would  lake  £104,000  to 
India  He  concealed  these 
monies  from  his  creditors  and 
the  official  receiver. 

The  Statutory  Committee 
decided  that  Mr  Kansal  was 
"unfit  to  have  his  name  on  the 
Register"  and  ordered  thai  it 
shi mid  be  removed. 
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NEWS  REVIEW 


If  you've  tried  getting  a  locum 
for  the  summer,  you  may 
already  have  first-hand  expe- 
rience of  the  manpower 
problem  facing  pharmacy. 
It's  one  that's  not  confined  to 
independents,  it's  also  shared  by 
locum  agencies  and  multiples 
The  answer  for  Mark  Koziol, 
director  of  the  UK's  largest 
locum  agency,  Provincial  Phar- 
macy Locum  Services,  has  been 
to  set  up  a  transfer  scheme  for 
Australian  and  New  Zealand 
pharmacists  to  come  over  to  the 
UK  to  work  as  locums  ( C&D  July 
13,  p40). 

Multiples  are  also  casting  their 
eyes  overseas.  Roger  Cotton,  per- 
sonnel executive  for  Moss 
Chemists,  says:  "I  have 
already  granted  a  work  per- 
mit for  a  Malaysian  pharma- 
cist, two  more  for  Aus- 
tralians and  I  have  four 
more  in  the  pipeline." 

Hills  Pharmacies'  super- 
intendent, Nick  England, 
has  also  started  two  for- 
eign pharmacists  and  says: 
"We  are  looking  every- 
where we  can  and  that 
includes  overseas." 

Although  Boots  says  it 
has  no  strategy  to  recruit 
from  abroad,  as  it  has  not 
noticed  any  difficulty  in 
employing  staff,  the  com- 
pany's group  public  rela- 
tion manager,  Sharon 
Buckle,  admits:  "Yes,  there 
is  a  manpower  issue  which 
affects  the  whole  of 
community  pharmacy." 

Register  rise 

The  Royal  Pharmaceutical  Soci- 
ety's secretaiy  and  registrar, 
John  Ferguson,  says  it  recog- 
nises that  there  are  concerns 
over  present  difficulties,  but 
there  was  little  indication  a  few 
years  ago  of  what  was  in  store. 

A  1092/93  Society  survey  of  all 
the  pharmacy  organisations  and 
major  employers  indicated  thai 
"at  the  most  there  would  be  a 
modest  increase  in  demand", 
says  Mr  Ferguson. 

With  a  rise  in  the  number  of 
pharmacy  graduates  (from  1,133 
in  1990  to  1,290  in  1995),  and  an 
extra  100  due  to  graduate  this 
year,  plus  the  net  additions  to  the 
Register'  running  at  500-600 
annually,  it  would  be  sensible  to 
assume  that  there  are  enough 
pharmacists  out  there. 

But  the  reality  appears  to  be 
the  opposite.  "At  the  moment,  it's 
[evidence]  anecdotal,"  says  the 
Pharmaceutical  Services  Negoti- 
ating Committee's  financial  ex- 
ecutive, Godfrey  Horridge,  "but 
the  Company  Chemists  Associa- 
tion does  have  some  statistics." 

Other  routes 

The  issue,  it  appears  to  most,  is 
less  one  of  recruitment  than 
retention.  But  where  is  everyone 


Where  have  all  the 
pharmacists  gone? 

Is  it  the  case  that  there's  just  not  enough  trained  people  to  go  round  any  more? 
Marianne  Mac  Donald  investigates  the  manpower  shortage  in  community  pharmacy 


going?  No  one  knows,  but  there 
is  a  range  of  suggestions:  moving 
into  health  authority  administra- 
tion by  becoming  pharmaceuti- 
cal advisers;  working  in  GP  surg- 
eries; and  retraining  in  teaching 
and  law. 

Ms  Buckle  points  out  that  the 
last  three  years  have  seen  a  sig- 
nificant shift  towards  the  multi- 
ples. In  1991,  independents  and 
small  chains  accounted  for  77 
per  cent  of  pharmacies;  by  last 
year  this  had  dropped  to  69  per 
cent. 

The  upshot  is  that,  in  the  inde- 
pendent sector,  the  sole  propri- 
etor will  undertake  extra  work, 
while  in  the  multiples  extra  staff 
have  to  be  recruited  to  cope.  Add 
to  this  longer  opening  hours  and, 
as  Mr  Cotton  highlights,  three 
full-time  equivalent  pharmacists 
are  required  where  the  tradi- 
tional community  pharmacy  set- 
up needed  only  1.25. 

Mr  Cotton  also  believes  salary 
plays  a  large  pari.  "If  you  com- 
pare pharmacists  with  opticians, 
the  latter  will  be  on  S40.000  and 
the  former  will  be  on  consider- 
ably less."  This  quest  for  more 
cash  is  prompting  employee 
pharmacists  to  become  locums. 
"Becoming  a  locum  means  less 
responsibility,  less  stress  and 


possibly  more  money  in 
their  pockets." 

Andrew  Burr,  chair  man  of 
the  Young  Pharmacists' 
Group,  believes  pharma- 
cists, in  particular  employ- 
ees, are  searching  for  job 
satisfaction  and  leaving  for 
the  wider  range  of  positions 
now  available.  "They  are 
making  a  stand  and  saying  'I 
want  new  roles,  I'm  not 
happy  to  do  the  traditional 
roles'.  They  are  leaving  in 
their  droves." 

Tire    shift    in  balance 
between  male  and  female 
pharmacists  is  another  fac- 
tor, cites  Ms  Buckle.  "In 
1995,  34  per  cent  of  male 
graduates  were  appointed 
to   pie-registration  places 
with  Boots;  in  1991,  40  per 
■H  cent  were  male. "  The  impact 
Utr  is    more    women  taking 
career  breaks.  "Anything  up 
to  5  per  cent  of  the  total  number 
of  females  could  be  on  maternity 
leave  at  any  one  time  in  the  mul- 
tiples," she  says. 

But  car  eer  breaks  ar  e  not  just  a 
female  preserve.  PPLS  has  dis- 
covered an  increase  in  pharma- 
cists taking  time  off  work  to  go 
travelling.  Its  smveys  reveal  that 
ten  years  ago  only  one  in  55 
newly-qualifreds  set  off  round  the 
world;  by  last  year  it  was  one  in 
six. 

What's  the  answer? 

But  addressing  the  difficulties  of 
retention  and  motivation  is 
almost  impossible,  because  of 
the  problems  in  identifying  those 
who  leave  and  wher  e  they  head 
for'. 

"It's  very  difficult  to  pick  up  if 
it's  a  negative  problem,  unless 
you  have  total  control  of  the  fig- 
ures," says  the  National  Pharma- 
ceutical Association's  deputy 
director,  John  D'Arcy.  In  an 
attempt  to  get  some  kind  of  han- 
dle on  the  extent  of  the  situation, 
the  NPA  is  undertaking  a  tele- 
phone survey  of  job  advertisers 
to  try  and  ascertain  recruitment 
dilemmas. 

The  Society  is  also  on  the  case. 
It's  holding  a  series  of  meetings 
with  the  pharmacy  bodies  and 


major  employers  and,  along  with 
the  NPA,  Boots,  AAH,  Lloyds  and 
PPLS,  has  attended  a  meeting  to 
discuss  the  matter  with  the  NHS 
Executive. 

Of  course,  there  are  as  many 
suggested  solutions  to  the  prob- 
lem as  there  are  theories  for  the 
exodus.  The  most  obvious  solu- 
tion is  to  offer'  better  pay  and 
working  conditions,  but  this  is  a 
Utopian  vision. 

Nonetheless,  PSNC  will  be 
watching  the  findings  with  inter- 
est. "This  is  an  issue  we  will  be 
focusing  on  over'  the  next  few 
months,  leading  to  the  submis- 
sion of  our  next  pay  claim," 
explains  Mr  Horridge. 

Mr  Burr  thinks  the  solution  is 
to  increase  student  intake, 
improve  education  and  "seri- 
ously look  at  the  number  of  phar- 
macies". He  feels  it  inevitable 
that  some  pharmacies  will  close, 
but  points  out  that  the  multiples 
will  be  worst  affected. 

Mr  Cotton  plumps  for  more 
graduate  recruitment  "either  by 
having  more  people  at  the 
schools  of  pharmacy  or  having 
more  schools  of  pharmacy". 

But  Mr  Ferguson  points  out 
that  it's  not  that  easy.  "The  Soci- 
ety has  tried  very  hard  over  the 
past  30  year's  to  match  supply  of 
registered  pharmacists  with 
likely  demand.  The  position  is 
somewhat  complicated,  bearing 
in  mind  the  factors  of  funding  for 
higher  education,  places  for  pre- 
registration  training  and  changes 
in  demand  for  pharmaceutical 
manpower  within  the  various 
sectors  of  the  profession." 

Mr  England  believes  improv- 
ing job  satisfaction  by  allowing 
employees  to  focus  on  clinical 
concerns  may  be  the  answer. 
"We  are  taking  that  on  board  with 
a  couple  of  initiatives  that  we 
have  launched,"  he  says. 

It's  the  fallow  year  -  when  the 
switch  to  a  four-year  degree 
course  means  no  graduates  from 
English,  Welsh  and  Northern 
Irish  schools  of  pharmacy  -  that 
lurks  in  the  back  of  everyone's 
minds.  As  Mr  D'Arcy  puts  it: 
"What  the  hell  is  going  to  happen 
in  2000/2001?  That's  when  we  are 
going  to  have  real  problems." 
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PHARMACIST  PEN  PORTRAIT 


G  F  'Jock'  Paisley 


•  Qualified  in  1951  after  graduat- 
ing from  Cardiff  and  undertaking 
pre-reg  v\  i( h  (Jlaxo  at  I  Iverslon. 

9  Career  ( !<  mtinued  at  <  rlaxi  i  f<  11 
four  more  years  before  moving  to 
Coventiy  to  manage  John  Chay- 
ton  Chemists.  He  became  a  part- 
ner and,  in  L964,  a  director  in  the 
company,  which  by  then  had  three 
pharmacies.  In  1981,  the  chain 
disbanded  and  he  bough!  one  of 
the  outlets,  the  Tile  Hill  Pharmacy, 
w  here  he  was  managing  director 
until  two  years  ago,  when  he  took 
semi-retirement  h>  concentrate 
nil  his  role  as  pharmaceutical 
adviser  for  Coventry  Health 

•  Projects  Involved  in  Pharma- 
ceutical Services  Negotiating 
Committee  pilot  project  on  cho- 
lesterol testing  in  the  early  '90s; 
operated  a  buying  group  fbl  15 
years  in  the  '(ids  in  the  Coventry 
and  Warwickshire  area;  taught 
the  City  and  (iuilds  pharmacy 
technicians  course  at  Coventry 
Technical  College;  is  now  putting 

togethei  pilot  projects  on  icpeal 

prescribing  and  practice  formula- 
ries and  organising  NVQ  courses 
9  ( Commit  tees  ( )n  the  committee 
of  the  C(  ivent  ry  and  Warwickshire 
Royal  Pharmaceutical  Society 
branch  since  1965;  conference 
organise]  of  the  British  Pharma- 
ceutical Conference  at  Warwick 
in  1978;  chairman  of  local 
National  Pharmaceutical  Associa- 
tion branch  since  1!)7();  menibei 
of  Coventry  Local  Pharmaceutical 
Committee  1976-95;  West  Mid- 
lands' representative  lor  PSNC 
from  1981-1992;  member  ol  phai 
maceutical  services  sub-commit- 
tee and  appeals  committee  lor 
Coventry  Family  Health  Services 
Authority  from  1985;  fellow  of  the 
RPSGB  in  L992;  on  the  local  post 
graduate  council  foi  GPs;  mem- 
ber Of  the  Worshipful  Society  of 
Apothecaries;  and  given  the  Free- 
dom of  the  <  lity  of  London. 

•  Interests  "To  enjoy  the  very 
lew  moments  of  domestic  hie 
that  aie  available  " 

•  Outlook  on  life  "If  you  have 

got  the  know  ledge,  you've  got  the 

responsibility  to  use  it." 

•  Pharmacy  philosophy  "The 
future  of  pharmacy  is  going  to 
involve  greater  domiciliary  care 
and  I  he  wise  pharmacist  will  be 
looking  to  diagnostic  testing." 


Days  of 
glorious 
isolation 
numbered 


The  evidence  for  the 
protection  of  Resale  Price 
Maintenance  on  medicines  is 
gathering  pace  and,  as  our 
editor  stated  in  last  week's 
C&D  (Comment,  p75),  the 
support  from  the  Patients' 
Association  is  particularly 
welcome.  From  this  it  could  be 
construed  that  the  PA's  report 
on  the  future  of  pharmacy  is 
already  complete,  but 
although  full  support  for 
community  pharmacy  at  the 
forefront  of  primary 
healthcare  has  been  indicated 
by  the  PA  chief  executive,  Guy 
Howland,  the  full  report  will 
not  be  available  until  October. 
Meanwhile,  pharmacists 
views  on  how  progress  should 
be  made  are  still  sought. 

I  was  particularly  interested 
in  Mr  Howland's  idea  for  the 
core  training  of  all  health 
professionals,  because  this  is 
the  academic  training  route  I 
have  always  advocated.  All 
are  guilty  of  insularity  but, 
perversely,  most  also  agree 
that  without  full  inter- 
professional understanding 
and  co-operation  a  fully 
integrated  primary  healthcare 
service  cannot  be  achieved. 
Each  profession  argues  for 
more  integration,  while  at  the 
same  time  raising  the 
drawbridge  against  any 
perceived  attack  on  their 
independence. 

The  way  forward  must  be  by 
a  radical  change  to  university 
courses  to  enable  a  common 
undergraduate  degree  with 
postgraduate  specialisation 
before  registration.  I  do  not 
anticipate  universal 
acclamation  for  this  idea,  but 
if  the  publicly-stated  aim  is  to 
work  towards  a  common  goal, 
it  seems  counterproductive  to 
continue  training  our 
graduates  by  the  present 
method  of  glorious  isolation. 

But  changing  the  academic 
courses  is  the  easy  part  by 
comparison  with  gaining  the 
co-operation  of  the  individual 
professions!  However,  I 
cannot  conceive  how  they  can 
continue  in  entrenched 
isolationism  as  their  scientific 
disciplines  become  ever  more 
similar  to  one  another. 


The  future  must  be  for  an 
integrated  service  served  by 
like-minded  and  trained 
professionals,  and  external 
pressure  from  client  groups 
like  the  PA  must  eventually 
become  an  irresistible  force 
for  change. 

Lloyds  battle 
may  result  in 
greater  choice 


After  many  months  of 
uncertainty,  the  battle  for 
Lloyds  is  set  to  continue,  but 
only  on  the  retail  front,  after 
last  week's  decision  by  trade 
and  industry  secretary  Ian 
Lang  to  back  the  Monopoly 
and  Mergers  Commission's 
advice  that  the  wholesaling 
division  must  be  sold  to  a 
third  party. 

Whoever  wins  will  make 
little  retail  difference  to  me, 
but  I  look  forward  to  the 
prospect  of  the  resurgence  of 
a  national  wholesaler  not 
trading  as  my  direct  retail 


competitor.  I  presently  have 
very  little  real  choice  and 
have  to  deal  with  one  of  the 
big  two.  However,  if  I  could 
obtain  similar  trading  terms 
and  service  from  a  comp- 
etitor, and  also  be  assured 
that  I  was  not  at  the  same 
time  funding  their  retail 
ambitions,  then  I  would  be 
pleased  to  change  allegiance. 

Meanwhile,  it  remains  to  be 
seen  how  astute  the  winning 
bidder  for  Lloyds  can  be  in 
disposing  of  the  wholesaling 
division  to  satisfy  the  MMC's 
requirements,  while  at  the 
same  time  not  introducing 
unacceptable  competition  for 
themselves. 

DIY  cost 


savings 


It  is  a  long  time  since  I  have 
spent  an  enjoyable  summer's 
afternoon  attempting  to  make 
500g  of  Ung  Cocois  Co, 
preferring  instead  to  have  it 
made  as  a  special  and 
claiming  the  cost  accordingly. 
However,  this  is  the  exception 
and  I  still  make  the  most  of  the 
now  dwindling  extemp- 
oraneous prescriptions  I 
receive. 

I  also  know  that,  like  the 
Ung  Cocois  Co,  I  could  also 
have  all  of  these  made  and 
charged  at  a  very  high  price  to 
the  NHS.  Instead,  I  continue  to 
enjoy  practising  my  ancient 
art,  while  only  being  paid  an 
extemp  fee  plus  ingredient 
cost.  However,  if  I  can  charge 
to  the  NHS  the  very  high  cost 
of  obtaining  these  special 
formulations  from  a  'specials' 
company,  I  cannot  see  why  I 
should  not  continue  to  make 
them,  but  under  the  cloak  of 
my  own  company  and  then 
invoice  myself.  In  fact,  I  would 
be  fully  prepared  to  charge 
myself  half  the  price  of  the 
competition  and  save  the  NHS 
an  awful  lot  of  money! 
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CRIPTsrocials 

First  treatment  for  MND 


Rhone-Ponlenc  Rorer 
has  launched  Rilutek 
(riluzole  50mg),  the  first 
treatment  for  motor 
neurone  disease  since 
the  condition  was  iden- 
tified more  than  125 
years  ago. 

Riluzole  tablets  can 
now  be  prescribed  to 
extend  survival  time 
and  delay  the  point  at 
which  mechanical  venti- 
lation is  needed  in 
patients  with  MND 
(internationally  termed 
amyotrophic  lateral  scl- 
erosis). Treatment  is 
available  on  the  NHS  and  should 
only  be  initiated  by  specialists  in 
the  management  of  MND. 

The  drug  acts  by  inhibiting  the 
glutamate  processes  in  neu- 
rones, although  the  exact  mode 
of  action  is  unclear.  Glutamate  is 
I  he  primary  excitatory  neuro- 
transmitter in  the  central  ner- 
vous system  and  is  thought  to  be 
responsible  for  the  degeneration 
of  neurones  in  patients  with  the 
disease. 

Studies  have  indicated  riluzole 
to  be  well  tolerated  and  capable 
of  slowing  the  progression  of 
MND.  In  a  recently  published 
dose-ranging  Phase  III  trial,  the 
risk  of  death  or  requirement  for 
mechanically-aided  breathing  at 
18  months  of  treatment  was 
35  per  cent  lower  with  riluzole 
than  with  placebo.  A  daily  dose 
of  riluzole  lOOmg  had  the  best 
benefifrrisk  ratio. 

MND  is  a  neurodegenerative 
condition  affecting  the  muscles 
of  the  limbs,  face  and  tongue, 
resulting  in  speech  impairment 
and  eventually  respiratory  fail- 


ure. There  are  5,000  sufferers  in 
the  UK,  but  most  of  them  die 
within  three  to  five  years  of  the 
initial  diagnosis. 

Presentation:  capsule-shaped, 
white,  film-coated,  oral  tablets 
engraved  with  'RPR  202'  on  one 
side. 

Dosage:  lOOmg  (50mg  every  12 
hours)  in  adults  and  the  elderly. 
No  significant  benefit  can  be 
expected  from  higher  daily 
doses.  Not  recommended  for 
children. 

Contra-indications:  in  patients 
with  severe  hypersensitivity  to 
riluzole;  patients  with  hepatic- 
disease  or  who  have  baseline 
transaminases  gr  eater  than  three 
times  the  upper  limit  of  normal; 
pregnant  or  lactating  women. 

Due  to  lack  of  evidence,  rilu- 
zole is  rrot  recommended  for  use 
in  patients  with  impaired  renal 
function. 

Special  precautions:  serum 
transaminases  should  be  mea- 

sured  before  and  d  ig  therapy 

in  liver-impaired  patients;  rilu- 
zole should  be  discontinued  if 


iieutri  >|  lenia  de\  i  'li  >\ is: 
patients  should  lie 
warned  against  driving 
or  operating  machinery 
if  dizziness  and  vertigo 
occurs. 

Interactions:  There 
are  no  clinical  studies 
evaluating  interactions 
of  riluzole  with  other- 
drugs,  hi  vitro  studies 
using  human  liver, 
microsomal  prepara- 
tions have  indicated 
that  isoenzyme  CYP  1 A2 
is  involved  in  the  metab- 
olism of  riluzole  and 
hence  any  inhibitors  of 
this  enzyme  (such  as  caffeine, 
diclofenac,  diazepam,  clomi- 
pramine, imipramine,  fluvoxam- 
ine,  theophylline,  amitriptyline 
and  quinolones)  could  decrease 
the  rate  of  riluzole  elimination. 
Inducers  of  CYP  1A2,  on  the 
other  hand  (such  as  rifampicin, 
omeprazole),  could  increase  the 
rate  of  elimination. 
Adverse  effects:  the  most  com- 
mon are  asthenia,  nausea  and 
elevated  liver  function  tests. 
Raised  alanine-aminotransferase 
levels  of  more  than  three  times 
the  upper  limit  of  the  normal 
range  were  observed  in  11  per 
cent  of  patients  on  riluzole  com- 
pared with  4.2  per  cent  with 
placebo. 

Other     side-effects  include 
headache,  pain,  dizziness,  tachy- 
cardia and  somnolence. 
Packs:  blister  packs  containing 
50  tablets  of  riluzole  50mg 
Basic  NHS  price:  £286. 
Product      licence  number: 
EU/1/96/010/001. 
Rhone-Poulenc  Rorer  Ltd. 
Tel:  01323  534000. 


Savouring  Juvela 

Scientific  Hospital  Supplies  is  to 
add  a  gluten-free  savoury  biscuit 
to  its  Juvela  range  in  September. 
Said  to  be  the  first  savoury  snack 
of  its  type,  the  Juvela  Gluten  Free 
Savoury  Biscuit  is  available  in  a 
1 1 0g  pack  containing  six 
individually-wrapped  packets  of 
five  biscuits  (basic  NHS  price, 
£1.58).  The  biscuit  will  be 
prescribable  on  FP10. 
Scientific  Hospital  Supplies  UK 
Ltd.  Tel:  0151  2281992. 

Depo-Provera  syringe 

The  progestogen-only 
contraceptive  Depo-Provera 
150mg/ml  is  now  available  in  the 
form  of  a  pre-f illed  syringe  to 
facilitate  administration.  The 
basic  NHS  price  remains 
unchanged  at  £4.55. 
Pharmacia  &  Upjohn  Ltd. 
Tel:  01908  661101. 

Duoderm  Extra  Thin 

With  effect  from  August  1, 
Duoderm  Extra  Thin  is  available 
on  prescription  in  two  sizes  to 
community  nurses  -  7.5  x  7.5cm 
and  10  x  10cm.  The  prices  of 
these  two  products  are  being 
reduced  and  from  August  1  will 
be  £0.60  and  £1.00  respectively  on 
the  Drug  Tariff. 

Convatec  Ltd.  Tel:  01895  628400. 

Honvan  new  strength 

Asta  Medica  has  revised  the 
strength  of  Honvan  Tablets 
(fosfestrol  tetrasodium)  from 
100mg  to  120mg.  Doses  in  the 
data  sheet  are  given  in  tablet 
numbers  rather  than  strengths 
and  should  be  read  in  terms  of  the 
new  120mg  tablets.  There  is  no 
price  change. 
Asta  Medica  Ltd. 
Tel:  01223  423434. 


MEDICAL  MATTERS 


Beta-blockers:  less  is  more 


Of  the  numerous  beta-blockers 
licensed  in  the  UK  for  hyperten- 
sion and  angina  pec  toris,  four  are 
sufficient  to  meet  all  the  associ- 
ated clinical  needs.  There  is  little 
to  choose  between  the  15  beta- 
blockers  currently  licensed  for 
systemic  use,  according  lo  the 
Drug  and  Therapeutics  Bulletin. 

Standard  preparations  of  the 
non-selective  beta-blockers  (  pro- 
pranolol and  timolol)  and  beta-1- 
selective  blockers  (atenolol  and 
metoprolol)  were  found  to  meet 


all  clinical  needs,  including 
instances  where  a  selective  drug 
was  preferred,  such  as  in  dia- 
betes, or  where  water  soluble  or 
beta-l-selective  drugs  proved  to 
be  better  tolerated. 

Large  controlled  trials  have 
also  shown  the  effectiveness  of 
at  least  one  of  the  four  beta- 
blockers  in  all  major  indications. 
Other  advantages  are  that  they 
are  all  relatively  cheap  (except 
timolol)  and  available  in  oral  and 
intravenous  formulations. 


New  advice  on  cot  death 


New  guidelines  have  been  pub- 
lished on  reducing  the  risk  of  cot 
death. 

A  leaflet  drawn  up  jointly  by 
the  Foundation  for  the  Study  of 
Infant  Death  and  the  Department 
of  Health  emphasises  the  follow- 
ing measures: 

•  putting  babies  to  sleep  on 
their  backs  is  safer  than  on  their 
sides 

•  the  'feet  to  foot'  position  may 
be  the  best  way  to  avoid  the 
baby's  head  being  covered 


•  bedsharing  is  risky  if  the 
parent  is  a  smoker 

•  avoid  letting  anyone  smoke  in 
the  same  room  as  the  baby. 

The  guidelines  were  launched 
to  coincide  with  the  latest  report 
from  the  National  Advisory 
Body's  confidential  enquiry  into 
stillbirths  and  death  in  infants. 
Results  were  incorporated  into 
the  new  leaflet. 

Bulk  orders  of  leaflets  are 
available  from  the  DoH,  PO  Box 
410,  Wetherby  L23  7LN. 
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OUNTERDoints 


Proctocream  HC  -  a  winning  combination 


Stafford-Miller  has  launched 
Proctocream  HC,  the  first  OTC 
product  to  combine  hydro- 
cortisone and  a  local  anaesthetic 
for  the  relief  of  haemorrhoids. 

Proctocream  HC  (T5g, 
S3. 79),  which  has  a  P  licence, 
contains  hydrocortisone 
acetate  1  per  cent  (four  times 
the  strength  of  existing  OTC 
preparations)  and  pramoxine 
hydrochloride  1  per  cent  in  a 
non-staining  cream,  formu- 
lated to  reduce  inflammation 
and  relieve  pain  associated 
with  piles.  It  contains  the 
same  active  ingredients  as  the 
company's  Prescription-only 
product,  Proctofoam  HC. 

It  is  indicated  to  relieve  pain, 
swelling,  irritation  and  itching 
associated  with  uncomplicated 
internal  and  external  piles. 


The  cream  should  be  applied 
after  defecation  morning  and 
night  up  to  a  total  of  four  times  a 
day.  The  cream  can  be  applied 


with  the  finger  to  external  piles  or 
by  using  the  applicator  supplied 
for  internal  piles. 

Proctocream  HC  is  not 
recommended  for  anyone  under 
18  years  old  and  must  not  be  used 


for  longer  than  seven  days.  It  is 
contra-indicated  in  patients  with 
known  allergies  to  the  constit- 
uents and  in  pregnant  or  breast- 
feeding women.  Local 
burning  and  itching  may 
occur,  but  this  is  uncommon. 

Compatibility  with  barrier 
methods  of  contraception  has 
not  been  demonstrated  and 
care  must  be  taken  to  avoid 
contact  between  the  two. 

The  OTC  haemorrhoid 
treatment  market  is  worth 
£9.8  million,  with  a  12  per 
cent  growth  year  on  year, 
indicating  a  trend  towards 
self-medicat  ion.  A  third  of  British 
people  have  suffered  from  piles  at 
some  stage  in  their  lives,  rising  to 
half  of  people  over  50. 
Stafford-Miller  Ltd. 
Tel:  01707  331001. 


Sound  advice  from  Medisport 


ACE  way  to 


Setlers  Wind-eze 
breezes  in 

Sellers  Wind-eze  is  the 
latest  GSL  product  from 
Stafford-Miller  aimed  at 
creating  a  new  sector  in 
the  indigestion  market. 

Setlers  Wind-eze  (ten 
tablets,  £1.55;  30,  £2.99)  is 
targeted  at  relieving  trap- 
ped wind  and  its  symptoms 
(such  as  bloating  and  pain) 
and  contains  simethicone 
125mg  in  a  peppermint- 
flavoured,  chewable 
tablet.  The  de-foaming 
properties  of  simethicone 
disperse  trapped  wind  by 
breaking  it  up  into  tiny 
bubbles. 

The  dose  is  one  or  two 
tablets  to  be  chewed 
three  or  four  times  a  day 
or  as  required  after  meals. 
Setlers  Wind-eze  should 
not  be  used  for  longer 
than  14  days. 

The  launch  includes  a 
TV  advertising  campaign, 
featuring  'Alan'  from  the 
Setlers  Antacid  ads;  POS 
material;  PR  activity;  and 
consumer  leaflets. 
Stafford-Miller  Ltd. 


Unichem  is  launching  a 
new  healthcare  campaign 
on  August  1,  encouraging 
consumers  to  ask  their 
pharmacist  for  help  and 
advice  about  effective 
pain  relief.  The  company 
is  offering  support  in  the 
form  of  point  of  sale 
material,  posters, 
consumer  leaflets  and 
trade  discounts  across 
key  pain  relief  products. 

A  new  leaflet.  Why 
suffer?',  details  how  to 
identify  different  types  of 
pain  and  the  various  pain 
relief  options.  It  was 


Milas  Healthcare, 
manufacturer  of  the 
Medisport  sports  care 
range,  has  produced  new 
marketing  and 
educational  materials  for 
retailing  pharmacists. 

The  'Getting  Better 
Guide'  is  a  step  by  step 
diagnosis  of  common 
sports  injuries.  Starting 
at  the  site  of  pain,  the 
pharmacist  will  be  able 
to  use  the  guide  to  go 
through  the  customer's 
symptoms  until  a 
prognosis  is  made. 

The  colour  guide  gives 
advice  on  the  course  of 
action  to  be  taken  in  the 
early,  intermediate  and 
injury; 


researched  and  devel- 
oped in  consultation  with 
GPs  and  pharmacists.  A 
new  leaflet  holder  and 
display  will  be  supplied 
to  ail  Unichem  s  Gold- 
partners,  with  window 
posters  and  POS  material. 

Special  offers  and 
discounts  are  available  to 
Unichem  trade  customers 
on:  Paramol  (12s);  IMurofen 
Plus  (24s);  Junifen  (100ml); 
Movelat  (40g);  own-brand 
Ibuprofen  (200mg),  and 
Aspirin  (300mg). 
Unichem  pic. 
Tel:  0181  391  2323. 


recommends 
products  at  each  stage; 
and  shows  exercises  to  do 
to  ensure  a  full  recovery. 

An  Internet  version  of 
the  'Getting  Better  Guide' 
-  www.medisport.co.uk  - 
opens  on  August  1. 


Unichem  has  launched  a 
dedicated  surgical  advice 
line,  offering  pharmacists 
information  and 
guidance  on  all  surgical 
product  s  on  the  market. 

Christine  Sykes,  a 
surgical  adviser  with  ten 
years'  nursing  experience 
and  over  four  years  as  a 
pharmaceutical  product 
manager,  will  set  up  and 
run  the  new  service. 
Requests  for  information 
are  likely  to  cover  three 
main  areas:  technical 
queries,  sources  of 
alternat  ive  products  and 


A  local 
stockists'  screen  will 
enable  surfers  to  identify 
where  they  can  obtain 
the  relevant  products. 

For  a  copy  of  the  guide, 
stockists  should  call 
Ceuta  on  01202  780558. 
Milas  Healthcare. 
Tel:  01730  231132. 


suitability  of  products  for 
different  conditions. 

The  telephone  number 
is  available  to  Unichem 
account  holders  from 
their  local  branch  cust- 
omer services.  Lines  will 
be  open  from  10.00am  to 
6.00pm,  Monday  to  Friday. 

The  service  is 
presently  available  to 
customers  of  the 
Chessington  and  Exeter 
branches  and  will  be 
widened  to  cover  the  rest 
by  September  2. 
Unichem  pic. 
Tel:  0181  391  2323. 


heart  health 

Lichtwer  Pharma  is 
introducing  Kwai  ACE 
One-A-Day  garlic  tablets 
(30,  £5.95). 

The  benefits  to  the  heart 
are  said  to  be  achieved  by 
the  antioxidant  properties 
of  vitamins  A,  C  and  E  in 
the  concentrated  dried 
garlic. 

Paul  Kerry,  managing 
director  of  Lichtwer 
Pharma  UK,  says,  "Aimed 
at  the  40-plus  consumers, 
it  brings  garlic  into 
context  for  younger 
consumers  concerned 
about  preventing  heart 
disease." 

The  launch  will  be 
backed  by  a  £500,000 
national  newspaper 
advertising  campaign. 
Lichtwer  Pharma  UK  Ltd. 
Tel:  01 628  487780. 


Tel:  01707  331001. 


late  stages  of 


'Why  suffer?'  says  Unichem 


Surgical  advice  line  for  pharmacists 
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•■k  Rest  assured,  Nytol  contains  a  tried 
and  trusted  antihistamine,  clinically 
proven  for  the  treatment  of  temporary 
sleeplessness. 

dflfe  The  recommended  50  mg  dose 
has  traditionally  been  presented  in  two 
tablets,  but  it's  now  also  available  in  one 
easy  to  take  tablet  -  Nytol  One-A-Night. 

National  T.V.  advertising  encourages 
those  experiencing  temporary  sleepless- 
ness to  look  for  Nytol  in  pharmacies,  and 


COUNTERPOINTS 


Feel  Perfecte 
with  L'Oreal 

L'Oreal  is  introducing  Feel 
Perfecte,  a  new  liquid 
foundation,  which  will  be 
available  from  August  1. 

It  contains  ultra-fine 
microspheres  of  silicone, 
which  evaporate 
immediately  after 
application,  leaving  a  fine 
film  of  colour. 

The  oil-free  formulation 
is  designed  to  cover 
uneven  skin  tones  and 
textures  to  create  a 
flawless  complexion. 

Feel  Perfecte  has  an 
SPF  15  and  hydra-vitamin 
complex,  comprising 
polyglycerol  and  vitamin 
E,  which  hydrates  and 
protects  the  skin. 

It  will  be  available  at  an 
introductory  price  of  £5.99 
until  October,  when  it  will 
increase  to  £6.99. 
L'Oreal. 

Tel:  0171  937  5454. 


Exotic  new  fragrance 
House  of  Monsoon 


from  the 


Coty  is  launching  Shimo, 
a  new  floral  fragrance 
from  the  House  of 
Monsoon. 

Available  from 
October  1,  it  combines 
top  notes  of  lychee, 
bergamot  and  gardenia, 
enhanced  by  apricot  and 
freesia,  and  finished 
with  heart  notes  of 
jasmine  and  rose. 

The  collection 
consists  of:  eau  de 
toilette  (30ml,  £18.95 
and  50ml,  £25.95); 
parfum  (15ml,  £29.95); 
perfumed  mist  (100ml, 
£9.95);  bath  and  shower 
gel  (200ml,  £9.95);  and 
body  lotion  (200ml, 
£14.95). 


The  launch  is  being 
supported  by  a  £2 
million  advertising 
and  promotional 
spend,  including  a 
four-week  national 
TV  campaign 
running  from  mid- 
October  and  eight 
insertions  in 
women's 
magazines. 

Coty  will  be 
offering  a 
limited  edition 
Shimo  gift 
presentation 
box  containing 
30ml  eau  de 
toilette  and  200ml  bath 
and  shower  gel  for  the 
special  price  of  £21. 


An  extravagance  by  Yardley 


Baroque  is  a  new 
fragrance  introduced  by 
Yardley  of  London.  It  is 
available  as  an  eau  de 
toilette  from  mid- 
September  ( 15ml, 
£6.95;  30ml,  £12.95; 
and  50ml,  £16.95). 

The  fragrance 
is  designed  to 
recapture 
"the 

glamour 
and 
decad- 
ence of 
the 

baroque 
era",  and 
combines  notes 


of  mandarin,  syringa, 
freesia,  jasmine, 
stephanotis  and  peony, 
mixed  with  apricot, 
sandalwood,  amber 
and  musk. 

The  Baroque 
fragrance  (as 
pictured )  comes 
packaged  in  a 
glass  bottle 
with  a 
spiral 
swirl  on 
the  base. 
Yardley 
of 

London. 
Tel:  01268 
522711. 


Innovations  in  the  hoie  from  Alberto  Culver 


Alberto  Culver  is 
launching  its  new  V05 
Select  Colour  range  from 
August  1. 

Designed  as  a 
semi-permanent 
wash-in,  wash- 
out' hair  colorant, 
it  offers  a  choice 
between  fashion 
shades  and  natural 
colours  that  help  to 
cover  grey. 

V05  Select  (£2.99) 
comes  in  12  hair 
colours  that  last  for 
up  to  eight  washes 
and  contains  no 
Sj  i  oxide  oi  ammonia 

To  make  colour 
selection  easier,  an 
Indicator'  has  been 
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introduced  to  show  the 
consumer's  natural 
base 


shade  and  her  expected 
colour  result. 

Every  V05  Select 
includes  a  ready  to  use 
colour  sealing 
conditioning  rinse  to 
reduce  fading. 

Alberto  Culver  is 
offering  a  money-back 
guarantee  to  consumers 
if  they  are  not  entirely 
satisfied  with  the 
product. 

The  launch  is  being 
supported  by  a  £1 
million  advertising 
campaign,  targeted 
PR  and  trial  building 
promotions. 
Alberto  Culver  Co 
UK  Ltd. 

Tel:  01256  57222. 


Paint  a  perfect 


Coty  (UK)  Ltd. 
Tel:  01 734  302302. 


Crea  Duos 

L'Oreal  is  launching 
( 'tea  Contraste  Duo 
Eyeshadow  (£3.99) 
and  Crea  Lip  Gloss 
Duo  (£4.49)  from 
August  1. 

The  former  is  a 
ange  of  ten 
eyeshadow  duos 
designed  so  that  you 
can  wear  just  one  of  the 
shades,  blend  the  two  or 
use  them  together  to 
shade  and  highlight. 

The  lip  gloss  combines 
two  shades  so  that  the 
wearer  can  choose  one 
or  blend  the  two.  There 
are  five  duos  presented  in 
a  compact,  which 
includes  a  brush  and  a 

Mil!  I<  II 

L'Oreal. 

Tel:  0171  937  5454. 


Seton  delivers  new  baby  campaign 


Seton  Healthcare  is 
launching  its  first 
consumer  advertising  for 
Woodwards. 

The  Gripe  Water 
variant  is  highlighted 
through  a  national 
campaign  targeted  at 
first-time  mothers. 
Advertising  support  is 
to  appear  in  the  mother 
and  baby  press,  as  well 
as  selected  women's 
titles. 

The  advertisements 


follow  the  traditional 
theme  of  the  brand, 
featuring  baby  and 
product  shots,  and  aim  to 
promote  the  user  benefits 
and  the  trust  placed  in  the 
company's  products  by 
generations  of  mothers 
since  1851. 

Advertising  support 
will  be  backed  by  public 
relations  and  marketing 
activity. 

Seton  Healthcare  Group. 
Tel:  0161  654  3000. 


Cussons  soft  soap  routine 


Cussons  is  extending 
the  Carex  liquid  soap 
range  with  a  moisturising 
anti-bacterial 
formulation. 

Carex  with  Soothing 
Aloe  Vera  and 
Eucalyptus  has  a  fresh 
new  fragrance  and  is 
designed  to  attract,  non- 
users  who  want  greater 
moisturising  benefits.  It 


combines  the 
moisturising  and  healing 
properties  of  aloe  vera 
with  the  natural 
antiseptic  properties  of 
eucalyptus. 

The  new  pack  design  is 
in  keeping  with  the 
original  Carex  style 
(250ml,  SI. 59). 
Cussons  (UK)  Ltd. 
Tel:  0161  491  8000. 


CHEMIST  k  DRUidlST  27  JULY  1996 


Ail 


A 


m 


m 


S3 


Mi 


,  -  -  -  :• 


:  0>''' 


Setlers  is  taking  off  in  a  NEW  direction  with  the  launch  of  NEW  Setlers  Wind-eze 
Wind  is  a  common  problem  and  while  traditional  antacids  are  not  designed  specifically 
for  trapped  and  painful  wind,  NEW  Setlers  Wind-eze  is.  It's  a  chewable  tablet  that  is 
specially  formulated  to  gently  disperse  trapped  wind  without  embarrassment 
And  by  the  look  on  Alan's  face,  it's  certainly  brought  him  express  relief!  Over  the  coming 
year  Stafford-Miller  will  be  giving  extensive  support  to  NEW  Setlers  Wind-eze,  including 
national  TV  advertising,  to  highlight  that  New  Setlers  Wind-eze  could  be  the  relief 
your  customers  are  looking  for.  So  help  your  customers  suffering  from  trapped  wind  make 
the  right  choice  by  recommending  NEW  Setlers  Wind-eze  to  bring  express  relief 


Product  Information.  SETLERS  WIND-EZE  Presentation:  Setlers 
Wind-eze,  Simethicone  USP  125mg  in  a  white  tablet  Dosage  and 
administration:  12  tablets  to  be  chewed  before  swallowing,  3  or  4  times 
daily  or  as  required  after  meals.  Not  recommended  for  children  under  12 
years.  Uses:  Antif latulent  defoaming  agent  tor  the  symptomatic  relief  of 
flatulence,  wind  pains,  bloating,  abdominal  distention  and  other  symptoms 


on  your 


Express  relief  from  the  pain 
of  trapped  wind. 


associated  with  gastrointestinal  gas.  Precautions:  Should  not  be  used  by 
patients  with  known  hypersensitivity  to  any  of  the  ingredients.  Do  not  use  for 
longer  than  14  days.  Seek  medical  advice  if  symptoms  persist  or  worsen. 
Legal  category:  GSL  Cost  inclusive  of  VAT:  f  1.55  (10's)  £2.99  (30's) 
Product  licence  number:  PL  0036/0084  Product  licence  holder:  Stafford- 
ller  Limited,  Welwyn  Garden  City,  Herts.  AL7  3SP  Date  of  preparation  July  1996. 


COUNTERPOINTS 


Relief  for  dry  mouth  sufferers 


Ethical  Research 
Marketing  is  introducing 
three  products 
formulated  for  diy 
mouth  sufferers  into  the 
UK  in  August . 

Each  product  contains 
enzymes  normally 
present  in  saliva,  which 
form  a  natural  defence 
against  tooth  and  gum 
disease. 

The  range  includes: 
•  Oralbalance  Saliva 
Replacement  Gel  (50g 
tube,  £6.50),  a 
moisturising  gel  that 
contains  lacto- 
peroxidase  and  glucose 


oxidase  and  lasts  for  up 
to  five  hours.  It  helps  to 
keep  teeth  and  gums 
healthy  and  neutralise 
odours  and  unpleasant 
tastes 

•  Biotene  Anti-bacterial 
Dry  Mouth  Toothpaste 
(50ml  tube,  £4.75),  a 
non-menthol,  non- 
foaming  toothpaste 
suitable  for  sensitive 
teeth  and  gums 

•  Biotene  Enzymatic 
Mouthwash  (250ml 
bottle,  £6.50),  which  has 
a  triple  enzyme  action  to 
supplement  the 

action  of  Biotene  Dry 


Sensodyne  selects  Winnie  the  Pooh 


Stafford-Miller  has 
chosen  the  Winnie  the 
Pooh  stories  as  the  theme 


for  its  latest  children's 
character  toothbrushes. 
The  collection  will  he 
available  front 
mid-August  and 
features  the 
three  most 
popular 

characters  from 
the  books: 
Winnie  the  Pooh, 
Piglet  and  Tigger 
(£1.69  each). 
Stafford-Miller 
Ltd. 

Tel:  01707  331001 


ON  TV  NEXT  WEEK 


Alka-Seltzer:  GMTV,  C4  +  satellite 


Andrews:  All  areas 


Centrum:  All  areas 


Colpermin: 


Dettol  Antiseptic  spray:  All  areas,  except  CTV,  C4,  TSW 
Gillette  IMatrel  Plus:  All  areas,  except  LWT  and  GMTV 


Hedex  Ibuprofen:  All  areas 


Macleans  Bicarbonate  of  Soda  toothpaste:  All  areas 
Nicotinell  gum  (trial  pack):  STV,  B,  G,  Y,  HTV,  LWT,  TT,  C4 
Nurofen:  All  areas 
Nutralia  Shower  Gel:  All  areas 


Oil  of  Ulay:  All  areas 


Pantene:  All  areas,  except  GMTV 


Predictor:  Satellite 


Radox  Wheatgerm:  All  areas 


Rimmel:  All  areas,  except  U 


The  Wrigley  Company/Sugar  Free  Brands:  All  areas 
Wrigley's  Orbit  (Improved):  All  areas   

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


Mouth 
Toothpaste 
It  helps  to 
promote 
oral  health 
and 

freshness  i 
without 
the  use 
of 

alcohol 
or 

menthol. 
•  Oralbalance  and 
Biotene  Dry  Mouth 
System  (£17),  used 
together  as  part  of  a 
daily  hygiene  routine. 
All  three  products  are 


Just  Magik! 


suitable  for 
dentur  e  wearers. 
Ethical  Research 
Marketing. 
Tel:  01 797  225021. 


Fun  with  new  Tooth  Patrol  Gel 


Smithkline  Beecham  is 
introducing  Macleans 
Tooth  Patrol  Gel  (£1.05),  a 
new  toothpaste  for 
children. 

Positioned  as  the  next 
step  up  from  Macleans 
Milk  Teeth  paste,  it  has  a 
strawberry,  minty  taste  to 
keep  the  fun'  element  of 
brushing  teeth  uppermost 
in  children's  minds. 

The  toothpaste 
contains  no  sugar  and  is 
safe  for  children  of  all 
ages. 

Mei  van  Loosbroek, 
assistant  brand  manager 


for  Macleans,  says,  "Our 
research  shows  an 
increasing  interest  in  the 
children's  toothpaste 
market  for  gels  and  fruit- 
flavoured  products,  hence 
the  introduction  of  a 
flavoured  gel  which 
appeals  to  children." 
•  The  children's 
toothpaste  market  is 
currently  worth  around  £8 
million  and  has  a  3.5  per 
cent  sterling  share  of  the 
total  toothpaste  market. 
Smithkline  Beecham 
Consumer  Healthcare  UK. 
Tel:  0181  560  5151. 


On-battery  tester  for  Energizer 


Ever  Ready  is 
introducing  an  on-battery 
tester  across  the  three 
most  popular  sizes  of  the 
company's  alkaline 
Energizer  batteries.  All 
LR6,  LR14  and  LR20  sizes 
will  cany  the  new 
leal  ure. 

The  on-battery  tester 
determines  the  amount 
of  ener  gy  left  in  a  battery 
by  measuring  the  amount 
of  heat  it  can  generate. 
The  consumer  presses 


two  green  dots  and. 
within  ten  seconds,  an 
indicator  window  reveals 
how  much  power  is  left 
in  the  battery. 

New  point  of  sale 
material  includes  a  pre- 
packed two-piece 
counter  display  unit, 
which  features  a  flashing 
LED  header  panel  thai 
lights  up  the  'Press  to 
Test'  message. 
Every  Ready. 
Tel:  0181  882  8661. 


Finders  International  is 
offering  its  Conditioning 
Scalp  Mud  at  twice  the 
size  until  the  end  of 
September.  The  150ml 
tube  is  offered  at  the  same 
price  (£5.95)  as  the 
standard  75ml. 
Finders  International  Ltd. 
Tel:  01 580  211055. 


Kids  go  free 


Kids  go  free  to  more  than 
100  destinations  with  the 
repeat  of  Jamont's  on- 
pack  promotion  across  all 
Dixel  Family  Value  soft 
tissue  products.  The 
promotion  includes  a 
week's  free  holiday  for  up 
to  two  children  if 
accompanying  two  adults 
to  Pontins.  Free  entry  to 
UK  attractions  is  also  on 
offer. 

Jaymont(UK)  Ltd. 
Tel:  0181  864  5411. 

Spectacular! 

Spectacular  Cosmetics  is 
introducing  two  new 
shades  of  purple,  Morticia 
and  Lilac  Shimmer,  into  its 
range  of  nail  polish  (£1.45 
each)  for  autumn  '96. 
Spectacular  Cosmetics 
Ltd. 

Tel:  0181  903  2030. 

Back  in  stock 

Santo  Products'  range  of 
Pigeon  Mag  Mag  baby 
cups  and  accessories, 
breast  pads,  breast  pumps 
and  bottle  holders  are 
now  back  in  stock 
following  pressure  from 
stockists. 

Santo  Products  Ltd. 
Tel:  0181  952  0668. 


Tangle-free 


Aussie  Haircare  products 
is  introducing  its  Aussie 
Slip  Detangler  (250ml, 
£3.99),  a  weightless, 
detangling  conditioner.  It 
is  formulated  for  all  hair 
types  and  contains 
extracts  of  sweet  sea 
grass  and  cucumber. 
Redmond  Products  UK. 
Tel:  01734  880220. 

Permanent  Addiction 

Elida  Faberge's  bottle  of 
Addiction  (20ml,  £4.95)  has 
become  a  permanent 
fixture  of  the  women's 
variants.  Initially,  it  was 
packed  as  a  limited 
edition. 
Elida  Faberge. 
Tel:  0181  481  6000. 
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If  you  don't  stock  NEW 
Proctocream  HC  -  you  won't 
be  sitting  comfortably 


^  fast  effective  treatment  for  pi 

Proctoc 


yaw; 


•  effective  relief  of  pain   f  soothes  irrit 


re  your  cu 

they  just  uncomfortable  cfBOTTOJeTFittle  Treatment? 

Well  now  there's  NEW  Proctocream 
first  over-the-counter  treatment  for  piles 
combine  an  anti-inflammatory  (hydrocortisone) 
and  an  anaesthetic  to  help  ease  the  swelling  while 
it  stops  the  pain  -  offering  your  customers  a  unique 
answer  to  the  problem  of  painful  piles.  And  at 
just  £3.79,  they'll  get  twice  the  benefits  without  it 


eing 
sale  and  su 
ill  be  mai 

tivity  lab 
e  left  witl 
roctJMH 
question  of 


>ort  material, 


Proctc 


/our  cust 


question  of  painful  piles  is  asked,  the  answer  is 
simple  -  choose  the  dual  action  properties  of 
NEW  Proctocream  HC. 


Product  Information.  PROCTOCREAM  HC  Presentation:  Proctocream  HC, 
Hydrocortisone  acetate  1%  w/w  and  Pramoxme  hydrochloride  1%  w/w  in  a  white  cream 
base  Dosage  and  administration:  Apply  after  bowel  evacuation  morning  and  night  up 
to  4  times  a  day,  with  linger,  on  to  affected  area.  For  internal  rectal  use:  Remove  cap 
from  tube  and  apply  applicator.  Squeeze  tube  to  fill  applicator  and  gently  insert  into 
rectum  Squeeze  lube  rarefully  to  force  cream  into  rectum.  Wash  applicator  after  each 
use.  Not  recommended  lor  children  under  18  years.  Uses:  Relief  of  pain,  swelling, 
irritation  and  itching  associated  with  uncomplicated  internal  and  external  piles. 


Warnings:  Do  not  use  for  periods  longer  than  7  days  Precautions:  Should  not  be 
used  by  patients  with  known  sensitivity  to  pramoxme  or  other  ingredients.  Not  to  be 
used  in  pregnant  or  lactating  women.  Compatibility  with  barrier  methods  of 
contraception  has  not  been  demonstrated.  Seek  medical  advice  it  symptoms 
worsen  or  do  not  improve  within  7  days.  Although  uncommon,  local  burning  or  itching 
may  occur.  For  external  use  only.  Legal  category:  R  Cost  inclusive  of  VAT:  .13  79 
Product  licence  number:  PL  0036/0065  Product  licence  holder:  Stafford-Millei 
Limited,  Welwyn  Garden  City,  Herts.  AL7  3SR  Date  of  preparation  July  1996 


measures:  codioq  w 


d 


I  stood  in  the  pharmacy  gazing 
hopefully  at  crowded  shelves 
of  eolourfully-packed  medi- 
cines and  cosmetics.  There  I 
I  was,  a  young  mother  with  a  15- 
month-old  daughter,  desperate 
to  find  a  cure,  a  magic  answer  to 
the  medical  condition  whic  h  was 
wrecking  my  career,  threatening 
my  marriage  and  ruining  my  life. 

I  was  losing  my  hair 

It  is  now  more  than  ten  years 
since  that  panic-stricken  day 
Since  then,  I  have  written  books 
on  the  subject,  discussed  il  on 
radio  and  television,  and 
launched  Hair  line  International. 

The  bad  news  is  that  alope- 
cia/hair loss  si  ill  affects  thou- 
sands of  adults  and  children.  The 
good  news  is  that  new  develop- 
ments in  the  pharmaceutical  in- 
dustry now  firing  hope  of 
regrowth.  There  are  several 
treatment  options  for  the  various 
types  of  hair  loss. 
®  Patchy  baldness  (alopecia 
(li  ra hi )  This  usually  starts  with  a 
tiny  bald  patch  about  the  size  of  a 


ten  pence  piece.  The  patches 
often  spread  to  other  areas  of  the 
scalp,  and  while  one  patch  is 
regrowing,  another  may  appear. 
In  about  a  third  of  cases  there  is 
just  one  episode  which  clears  up 
and  the  problem  never  recurs. 
The  patient  may  not  even  be 
aware  of  it. 

In  two-thirds  of  cases,  the  pat- 
tern of  bald  pat- 
ches, regrowth, 
then  bald  patches 
elsewhere  on  the 
scalp  may  con- 
tinue throughout 
life.  In  20  per  cent 
of  cases  all  scalp 
hair  is  lost  (alo- 
pecia totalis)  and 
in  a  few  cases  all 
body  hair  is  lost, 
too,  including  the 
scalp  hair  (alope- 
cia universalis). 
®  Thinning  hair  (alopecia 
androgenetica)  In  a  man  this 
appears  as  the  familiar  receding 
temples  and  thin  crown  of  later 
life  (Male  Pattern  Baldness).  In  a 


woman  it  is  more  likely  to  appear 
as  diffuse  thinning  throughout  the 
scalp:  'see-through  hair'  where  the 
layer  of  the  hair  is  so  thin  that  the 
scalp  is  clearly  visible.  Commonly 
this  appears  in  later  life,  as  hor- 
mone levels  drop  post-meno- 
pausally.  Bui  thin  hair  often 
occurs  in  younger  women.  In 
some  cases  the  Pill  plays  a  part.  It 
is  known  that 
most  versions  of 
the  Pill  can  have 
an  androgenic 
effect  on  the 
small  number  of 
women  who  are 
susceptible  to 
hair  loss. 

Similarly,  the 
progestogen  in- 
gredient of  HRT 
can  exacerbate 
hair  thinning. 
Progestogen  is,  of  course,  the 
synthetic  version  of  the  natural 
hormone  progesterone.  A  patient 
who  is  prone  to  thinning  hair  is 
better  to  opt  for  natural  proges- 
terone   (Cyclogest)    plus  an 


There  are  now 
several  treatment 
options  for  the 
various  types  of 


oestrogen.  Cyclogest  cannot  be 
taken  by  mouth  and  is  used  as  a 
pessary  or  suppository. 

Thyroid  problems  can  exacer- 
bate thinning  hair  too.  A  general 
thinning  can  also  appear'  as  Telo- 
gen  Effluvium,  the  'human  moult' 
which  occurs  in  many  patients  as 
the  result  of  the  trauma  of 
surgery,  high  fever  or  childbirth. 
In  most  cases,  Telogen  Effluvium 
clears  up  within  months.  In  a  few 
unlucky  cases,  however,  thin 
hair  can  be  a  problem  for  life. 

OTC  treatments 

By  far'  the  most  important  devel- 
opment in  treatment  has  been 
the  introduction  of  Regaine.  This 
is  topical  minoxidil,  which  was 
available  originally  on  private 
prescription  but  is  now  sold  over 
the  counter.  It  is  used  success- 
fully to  treat  both  thin  hair  and 
alopecia  areata. 

It  is  successful  in  stabilising  84 
per  cent  of  cases,  ie  in  stopping 
the  hair  loss.  Regrowth  occurs  in 

Continued  on  P123  ► 


120 


CHEMIST  &  DRUGGIST  27  JULY  1996 


in  action. 


Since  the  launch  of  Relaxyl*,  the  first  dedicated 
OTC  treatment  for  IBS  pain,  people  are  now 
seeking  advice  at  their  pharmacy  about  this 
distressing  condition.  Because  IBS  is  a  complex 
condition,  the  role  of  the  pharmacist  is  key.  As 
a  result,  Relaxyl*  is  becoming  a  classic 
pharmacy  only  brand. 

Relaxyl  is  well  tolerated  and  can  be  recommended  with 
confidence.  However,  because  IBS  sufferers  present  different 
symptoms  with  varying  degrees  of  severity,  it  is  recommended 
that  the  application  of  a  simple  protocol,  such  as  2Wham  is 
employed. 

When  Relaxyl*  is  requested  by  name. 

Relaxyl  is  widely  advertised,  so  it  is  very  likely  that  a  customer 
will  come  in  to  pharmacy  asking  for  the  brand  by  name. 
It  should  be  established  if  the  product  is  intended  for  the 
customer's  own  use  and  if  he  or  she  has  used  it  before.  If  it 
is  a  first  time  purchase  of  Relaxyl,  and  the  customer  has  been 
diagnosed  by  a  GP  as  suffering  from  IBS,  Relaxyl  can  be 
supplied.  Relaxyl  is  not  recommended  for  children  under  12. 

Non-diagnosed  customers. 

If  the  customer  has  not  been 
diagnosed,  Relaxyl  can  be 
supplied  if  the  customer  has 
recurrent  pain  in  the  lower 
abdomen  and  at  least  one  of  the 
following:  abdominal  distention, 
diarrhoea  and/or  constipation  - 
as  long  as  the  symptoms  are  not 

drug  induced.  However,  if  symptoms  persist  after  a  course  of 
treatment,  the  customer  should  be  referred  to  a  GP 

Further  guidelines  for  the  sale  of  Relaxyl  in  pharmacy  are 
available  from  your  local  Whitehall  Representative. 


RELAXYL*  in  pharmacy: 
Dedicated  to  the  relief  of 
painful  IBS 


ODUCT  INFORMATION  RELAXYL.  Presentation:  Buff  /green 
f  gelatin  capsule  for  oral  administration.  Each  capsule  contains 
jg'alverine  citrate.  Uses:  Relaxyl  is  indicated  for  the  relief  of 
|H  muscle  spasm,  of  the  gastrointestinal. tract  in  irritable  , 
drome.  Dosage:  Adults,  the  elderly  and  children  12 
itpver:  1  or  2  .capsules,  one  to  three  times  daily.  Not 
|  for  .  children  .under  ]  2  years  of  age. 
ns.  Cases  of  paralytic  ileus  or  hypersensitivity  to 


*Trade  Mark 


any  of  the  ingredients.  Interactions:  None  Special  Warnings:  If 

I  symptoms  persist  or  worsen,  consult  your  doctor.  Side  effects: 
Possible  side  effects  may  include  nausea,  headache,  dizziness, 

'  itching,  rash  and  allergic  reaction.  Effect  on  ability  to  drive  and 
use  machines:  None  Incompatibilities:  None.  Use  during 

[pregnancy  and  lactation:  No  teratogenic  effects  have  been 

!  reported,  but  caution  should  be  exercised  during  the  first  trimester 
of  piegnancy.  Overdosage:  Hypotension  and  atropine  like  toxic 




Relaxyl 

ANTISPASMODIC  CAPSDUS^ 


effects.  Pharmaceutical  precautions:  Store  in  a  dry  place  belli 
25°C.  Legal  category:  Pharmacy.  Package  quantities  and  pric 
(ex  VAT):  18  capsules,  £3.70.  Product  Licence  No 
PL0322/0072  Date  of  Preparation:  July  1996.  Shelf  life: 
3  years.  Product  Licence  Holder:  Norgine  Ltd.,  Moorhall 
Road,  Harefield,  Middlesex,  UB9  6NS.  Distributor: 
Whitehall    Laboratories    Limited,  Taplow, 
Maidenhead,  Berkshire,  SL6  OPH. 
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30  per  cent  of  eases.  Patients 
need  to  persevere  with  it  for  at 
least  eight  months 

Regaine  is  the  only  licensed 
treatment  for  hair  loss  and  should 
not  be  confused  with  other  new 
products  on  the  market. 

Unlicensed  products  include 
Kevis,  a  muco-polysaccaride; 
Nourkin,  a  Scandinavian  food  sup- 
plement; Silicium  44;  and  Foltene. 

It  is  always  advisable  for  hair 
loss  patients  to  consult  their  GP 
in  the  first  instance  and  to  obtain 
a  diagnosis  of  the  type  of  hair 
loss.  This  helps  to  shed  light  on 
the  confusion  and  may  prevent  a 
patient  from  losing  his  money  as 
well  as  his  hair. 

Other  treatments 

Many  cases  of  less  severe  alope- 
cia recover  spontaneously.  For 
cases  where  less  than  60  per  cent 
of  the  scalp  hair  is  lost,  GPs  may 
prescribe: 

•  steroid  cream  (such  as  Betno- 
vate)  Rubbed  daily 
into  the  affected 
areas,  this  is  often 
the  doctor's  first 
remedy 

•  steroid  injec- 
tions in  the 
scalp  (intrales- 
ional  corticoster- 
oids) Usually  car- 
ried OUl  once  a 
month,  injections 
are  done  into  the 
bald  patches  and 
recommended  lor  eases  with  iso- 
lated small  patches 

•  dithranol  A  tar-like  substance 
often  used  to  Ireal  psoriasis.  If 
needs  to  be  washed  off  after  a 
short  lime  to  prevent  staining 
sheets  and  pillowcases 

•  topical  minoxidil  (Regaine) 
This  is  often  used  sin  i  essfuM\  in 
cases  of  alopecia  area  la,  all  hough 
it  is  licensed  for  use  in  alopecia 
androgenetica  (thinning  hair). 

Severe  case  therapy 

Treatmenls  for  where  hair  loss  is 
more  than  00  per  cent. 
Systemic    steroids   (such  as 
Prednisolone)  These  ar  e  steroids 
taken  orally  The  treatment  is 

known     to     be     successful  III 

regrowing  ban,  but  doctors  are 
aware  that  there  can  be  serious 
side-effects,  such  as  weigh!  gain, 
high  blood  pressure,  diabetes 
and  brittle  bones.  Doctors  may 
prescr  ibe  slei  i  wis  for  sin  >rl  peri 
ods,  usually  as  a  gradually  reduc 
ing  dose.  Patients  have  some- 
times been  disappointed,  as  the 
hair  which  regrows  while  they 
are  on  the  treatment  disappears 
as  soon  as  they  stop  taking  the 
tablets. 

A  more  recent  and  more  suc- 
cessful method  has  been  to  coin 
bine  systemic  steroids,  zinc  and 
Regaine. 

Zinc  This  is  usually  prescribed  in 


For  many  years, 
doctors  used 
primary  irritants 
-  even  the 
humble  onion 


very  high  doses,  which  tends  to 
cause  nausea.  One  clinical  trial 
had  to  be  abandoned  because 
patients  felt  so  sick.  Patients 
should  remember  to  take  zinc 
only  after  a  meal,  as  taking  it  on 
an  empty  stomach  can  trigger 
'morning  sickness'  effects. 
Irritants  For  many  years  doc- 
tors used  primary  irritants  - 
even  the  humble  onion  -  to 
'burn'  the  skin  and  make  it  so 
led  and  angry 
Ural  the  hair 
would  be  stimu- 
lated into  grow- 
ing. This  idea 
was  abandoned 
back  in  the 
1960s,  but  now 
thai  more  is 
known  of  the 
immunology  of 
alopecia  areola , 
allergen  contact 
sensitisers  have 
become  fashionable.  The  idea  is 
lo  use  a  substance  to  which  the 
patient  has  become  allergic.  The 
hope  is  thai  the  lymphocytes, 
the  while  blood  cells  of  the 
immune  system,  will  switch  lo 
attacking  this  instead  of  the  hair 
follicle. 

Diphencyprone  This  has  been 
one  of  the  mosl  successful  in 
recent  years.  This  is  an  organic 
phenol  derivative  which  was  first 
used  byWesI  German  dermatolo- 
gist Dr  Rudolph  Happle.  The  sub- 
stance is  painted  onto  the  heads 
of  patients  every  week.  It  has 
been  successful  al  many  hospi- 
tals m  the  I  IK.  In  trials  al  Leeds 
General  Infirmary,  50  per  cent  of 
cases  show  some  regrowth. 
Primula  obconica  This  is  an 
older  treatment  which  is 
believed  lo  work  on  the  same 
principle  -  lo  set  up  a  contacl 
allergy.  The  pal  lent  wears  a  leaf 
from  the  pr  imula  obconica  plant 
strapped  lo  her  arm  until  the 
reaction  appears.  Then  the  leaf  is 
rubbed  into  the  scalp  regularly. 
This  is  combined  with  a  pro- 
gramme of  weekly  cortico- 
trophin  injections. 
Puva  therapy  Tins  involves 
patients  taking  a  sensitising  drug  - 
Psoralens  -  and  then  being 
exposed  lo  long-wave  ultra  violel 
light.  It  is  lime-consuming,  as  two 
hi    three  sessions  a   week  are 


required  1 1  is 
essential  t  ( > 
stay  away  from 
strong  sun- 
lighl  for  a 
short  time  fol- 
lowing treat- 
ment, as  the 
drug  makes 
skin  sensitive 
to  sunlight  for 
a  short  time 
afterwards. 
1  m  m  u  n  o  - 
suppressive 
drugs  These 
are  used  in 
transplant  surgery  to  suppress 
the  immune  system  and  try  to 
prevent  it  rejecting  transplanted 
organs.  In  theory,  the  same  drugs 
should  also  be  useful  in  control- 
ling the  over-active  immune  sys- 
tem in  alopecia  areata.  But  the 
concern  of  doctors  is  that  any 
interference  with  the  immune 
system  could  mean  lowered 
resistance  to  infection,  perhaps 
even  a  susceptibility  to  tumours. 
However,  the  immuno-suppres- 
sive  ding  Azathioprine  has  been 
used  successfully  in  alopecia 
areata  where  other  treatments 
have  failed. 

Another  immuno-suppressive 
drug,  Cyclosporin,  has  also  been 
used  topically  in  a  10  per  cent 
gel.  This  has  been  researched  in 
France  wilh  no  side-effects  on 
kidneys    or    blond  pressure. 


Researchers  in  Cambridge,  who 
grew  a  hair  in  a  lest  tube,  also 
found  it  a  successful  treatment. 

Thin  hair  treatments 

The  only  medically-approved 
treatment  for  thin  hair  is 
Regaine.  It  is  a  thin  liquid  which 
looks  like  water  arrcl  has  no 
smell.  It  is  not  greasy.  It  is  best  to 
apply  it  twice  a  day.  Regrowth  is 
usually  seen  after  four  months, 
but  it  can  take  as  long  as  a  year1 
before  first  results  show. 
Anti-androgen  therapy  This  is 
occasionally  prescribed  for 
younger  women  with  thinning 
hair.  The  theory  is  that  anti- 
androgens  combat  the  patient's 
oversensitivit.y  to  the  androgens 
(male  hormones)  in  the  system. 
Both  men  and  women  have 
androgens  as  part  of  their  normal 
make-up,  but  a  woman  with  thin- 
ning hair  may  be  oversensitive  to 
the  androgens. 

Finasteride  This  is  a  recently 
licensed  drug  for  the  treatment 
of  an  enlarged  prostate,  with  hair 
growth  being  discovered  as  a 
common  side-effect. 

The  tablet  is  prescribed  to 
shrink  an  enlarged  prostate  with- 
out surgery.  In  baldness,  it  is 
thought  to  halt  production  of  the 
hormone  dihydrotesterone.  But 
to  establish  any  clinical  evidence 
of  success  in  treating  hair  loss 
will  take  many  more  years  of 
research. 


M 


ost  kids  don't  get 
enough  ^ 

fluoride^ 


on  tap* 


90%  of  your  customers 
don't  get  enough  fluoride  in 
their  water  supply."1  Endekay 
fluoride  supplements  help 
protect  developing  teeth 
from  decay.  So  when  your 
customers  ask  about  fluoride,  or 
present  a  prescription,  turn  them  on 
to  Endekay.  It  has  a  wide  range  o 
different  dosages,  In  suit  . 
ages.  Free  leaflets  about  a 
aspects  ol  child  dental  care,  and 
WWHAM  cards  are  available  from 
Stafford-Miller  Etd,  FREEPOST, 
Broadwater  Rd,  Welwyn  Garden 
City,  Herts.  AE7  3BR. 

Always  read  Ik  label  Legal  Stilus  I'  Rcf;  I  llir  I'nbli.  Hullh  Alli.i 


ENDEKAY 

FLUORIDE  SUPPLEMENTS 
Sodium  Fluoride  BP 


ml  llic  litilisll  lluof iJalion .S  ly.  Liverpool  IW  llll  1035 
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NEWS  EXTRA 


'Loophole'  closure  may 
restrict  GP  dispensing 


New  dispensing  doctors  may 
lose  the  right  to  dispense  if  the 
so-called  Clothier  'loophole'  is 
closed 

Proposals  from  the  General 
Medical  Services  Council  would 
sec  the  loophole  closed  "in 
return  for  new  dispensing  doc- 
tors losing  the  right  to  provide 
drugs  to  some  patients  at  the 
periphery  of  their  practice 
areas",  according  to  a  report  \  lub- 
lished  in  last  week's  Gem  ■nil 
Practitioner. 

The  GMSC  has  not  made  pub- 
lic the  amendments  it  has  put  to 
the  Department  of  Health  and 
will  not  comment  on  GP's  claim. 
However,  GMSC  spokesman 
Huw  Jones  says:  "We  realised 
that  with  the  number  of  pharma- 
cies opening  up  in  rural  areas 


under  the  loophole,  it  was  really 
time  to  set  the  regulations  right." 

The  GMSC  is  expecting  to 
meet  with  the  Doll  later  next 
month.  Mr  Jones  says  the  Depart- 
ment appreciates  the  GMSC's 
approach.  However,  Dr  David 
Roberts,  chairman  of  the  Dis- 
pensing Doctors'  Association,  is 
understood  to  be  against  the  pro- 
posal as  it  interferes  with  the 
rights  of  doctors  to  dispense. 
•  Dr  Roberts,  whose  practice  is 
in  one  of  five  Leicestershire  vil- 
lages where  Shital  Nilesh  Popat, 
a  pharmacist  already  on  the 
pharmaceutical  list,  has  applied 
to  open  six  new  pharmacies,  has 
questioned  what  effect  the  appli- 
cations will  have  on  the  Essential 
Small  Pharmacies  Scheme  (Let- 
ters, pl29). 


Leicestershire  Local  Pharma- 
ceutical Committee's  secretary, 
Eddy  Newell,  comments  that 
although  the  pharmacist's  ap- 
proach is  somewhat  unusual,  in 
that  six  applications  have  been 
made  by  one  person,  he  believes 
that  they  were  made  in  good 
faith  and  should  be  considered 
individually. 

Mrs  Popat's  action  has  also 
prompted  dispensing  doctors  to 
lobby  parliament  to  draw  atten- 
tion to  the  Clothier  'loophole'. 
MPs  from  all  parties  met  witli  a 
group  of  GPs  from  the  affected 
area.  Petitions  against  the  move 
wcic  handed  ovei  which  had 
been  collected  by  the  residents 
of  Husbands  Bosworth,  the  vil- 
lage where  Dr  Roberts  has  his 
practice. 


Postal  strike  delays  results 
of  pre-registration  exam 


Anti-malarials 
dispensing  reminder 

Pharmacists  are  reminded  that 
they  can  submit,  and  will  be  paid 
for,  anti-malarial  prescriptions. 

Although  the  GPs'  Terms  of 
Service  prevent  them  from  pre- 
scribing anti-malarials  prophylac- 
tically,  the  drugs  can  be  pre- 
scribed for  treatment  of  malaria. 
However,  some  doctors  are  not 
complying  with  this,  as  the  drugs 
are  not  included  on  Part  XVIIIA  of 
the  Drug  Tariff. 

Prescriptions  Pricing  Authority 
medical  director  Dr  John  Fergu- 
son says  I  hat  'the  di  ugs  are  not 
blacklisted,  so  the  PPA  has  no 
option  but  to  pay  for  prescrip- 
tions", but  GPs  may  be  asked  to 
justify  the  prescription  and,  if 
required,  pay  for  it. 


Would-be  pharmacists  had  a 
nerve-racking  time  waiting  for 
their  pre-registration  exam  re- 
sults this  year,  thanks  to  last 
Thursday's  postal  strike. 

Fortunately,  the  Society  had 
arranged  contingency  plans  on 
discovering  that  the  strike  coin- 
cided with  the  day  the  results 
were  to  be  posted. 

The  Society's  main  concern 
was  over  candidates  who  hoped 
to  work  as  registered  pharma- 
cists from  Monday,  July 
Those  who  failed  the  exam  were 
notified  by  courier  letter  on  Fri- 
day, successful  candidates'  noti- 


fication was  despatched  via  the 
ordinary  post. 

The  Society  also  set  up  a 
helpline,  which  operated  on  the 
Friday  afternoon  and  Saturday 
morning,  to  tell  candidates 
whether  they  were  able  to  go 
ahead  and  practise. 

Those  who  had  not  completed 
the  pre-registration  period  by  Fri- 
day were  asked  to  hold  off  calling 
until  this  week,  although  "hun- 
dreds" ignored  this  request,  caus- 
ing the  lines  to  jam. 

The  number  of  candidates  who 
passed  the  exam  will  be  revealed 
at.  next  month's  Council  meeting. 


NI  script  update 

Pharmacists  and  appliance 
contractors  in  Northern  Ireland 
dispensed  1,665,218  items  in  April 
at  a  net  cost  of  £16,675,838.17  and 
a  net  ingredient  cost  per 
prescription  of  £8.7108. 

...  and  Scots 

Scottish  pharmacists  and 
appliance  contractors  dispensed 
4,321,209  prescriptions  at  a  gross 
cost  of  £41,739,393  and  a  net  cost 
per  prescription  of  £9.02  for 
pharmacists  and  £9.12  for 
appliance  contractors. 

Number  slip 

The  telephone  marking  service 
number  listed  on  the  MCQ  paper 
inserted  with  the  July  13  C&D 
should  have  read  0990  274424. 

Update  error 

The  needle  exchange  article 
featured  in  last  week's  Pharmacy 
Update  is  not  an  accredited 
continuing  education  feature.  As 
such,  questions  relating  to  this 
module  will  not  feature  in  the 
multiple  choice  question  paper 
which  will  be  published  in  the 
August  10  edition  of  C&D. 

Toothfriendly  offer 

Toothfriendly  UK  is  offering 
pharmacists  50  free  consumer 
ieaflets  and  a  poster.  To  receive  a 
pack,  contact:  Toothfriendly 
Sweets  UK,  64  Wimpole  Street, 
London  W1M  8AL  (tel:  0171935 
0875). 

Asthma  bids  urged 

The  National  Asthma  Campaign  is 
urging  health  professionals  to 
submit  proposals  for  asthma 
research  projects  under  a  £5 
million  programme  run  by  the 
NHS  Executive.  For  further 
information,  contact  Gillian 
Hastings,  the  National  Asthma 
Campaign's  associate  research 
manager,  on  0171  226  2260, 
ext  411. 


ADVERTISMINT 


Vigorous  smintin 
sends  stor 
spin 


Special  probe  by 
Albert  E.  Had 

SMINTING.  which  began  as  no 
more  than  a  rumour  only  a  lew 
weeks  ago,  has  now  gathered  its 
own  frightening  momentum. 

So  rapid  has  its  progress  been 
that  many  retailers  have  been  taken 
by  surprise.  Others  still  proless  to 
be  none  the  wiser  as  to  exactly  what 
sminting  is.  or  who  is  responsible 
lor  (he  current  stale  oi  affairs. 

Rampant  propaganda 
Our  own  exclusive  investigations 
can  reveal  that  a  highly  soph- 
isticated media  campaign  is  now 
under  way.  and  that  responsibility 
rests  fairly  and  squarely  with  a 
small  blue  rectangular  pack  ol 
Spanish  origin. 

No  expense  or  marketing  ploy 
has  been  spared  in  the  quest  to  get 
the  nation  sminting  in  earnest. 

'Smint  list'  revealed 
Every  type  ol  retail  outlet  is  on  the 
'Smint  List,'  including  supermarket 


Insatiable  iminters  Hake  mil  iinsuspet 
chains.  independents,  petrol 
stations,  chemists,  tobacconists  and 
newsagents.  In  the  lace  ol  such 
odds,  the  message  to  the  trade  is 
clear:  get  sminting.  or  sink  without 
trace. 

4(1  million  samples 

An  unprecedented  number  ol 
Smmts  are  quite  literally  leaping 
into  the  hands  ol  eager  consumers: 
on  planes,  in  Hams,  in  cars,  in 
hotels,  in  stores,  on  covcrmounts... 


ting  More 
the  list  is  fearsome. 

Only  the  other  day,  an  innocent 
young  lady  remarked:  '  There  I  was. 
quietly  reading  my  magazine,  when 
this  little  blue  sachet  leapt  oil 
the  page  at  me.' 

Clearly,  the  country  is  in  the 
grip  o  1 
some- 
thin  g 
unstop- 
pable. 


FEMALE  SMINTER  seeks  compassionate  man 
for  some  immediate  sminting.  Needn't  be  good 
looking,  rich  or  even  left-handed,  so  long  as 
he  .smints  like  a  good  'un. 
Internet:  http:www.smint.com. 

SMINTERNET  freak  seeks  female  sminter. 
Come  paddle  the  Internet  with  me.  Together, 
Id's  discover  how  nice  a  place  our  two  mouths 
can  he.  Net  me  cm  http:www.smint.cnm. 


ADVERTISMINT 


SMINTER'S  MOUTH  BECOMES 

MUCH  NICER  PLACE  IN 

AN  INSTANT- INSIDE  STORY 


By  someone  who  knows 
these  tilings 

Smint  s  success  cm  be  pill  down  lii 
the  facl  thai  n  is,  quite  simply,  the 
most  different  thing  ever  lo  enter 
the  human  mouth.  Mote  than 
a  mini.  More  than  a  breath 
freshenei  li  s  strong.  It's  sugar 
tree.  It  contains  Xylitol.  the  sugar 
substitute  that  actually  breaks 
down  the  bacteria  thai  cause 
plaque.  No  wondei  Sminl  lias 
been  awarded  the  'Happy  (both' 
mark  and  is  approved  by  the  III  )A 


What  all  the  fuss  is  about 


Distributor's  logo  gets 
public  airing 

Chemist 
Brokers 


kI  Umkgi  Hihisc,  Nrallwrhi 
rl        Kim  mil  I'Od  HI 


ANOTHER  ADVERTISMINT 


Media  sminted  by 
£2m  launch  blitz: 
pic  and  pack  shot 


lolly 
bank 

^-t^i"*     1 1 1000.000 


Lois  of  noughts  and  chtcsey  grins 
An  intense  support  package  holds  the  key 
to  Snnnis  future  success:  A  £2m  media 
blitz  between  August  and  December  '96 
A  complete  national  TV,  press  and 
magazines  schedule  Coverage  ol  no  less 
than  96%  ol  the  UK  market  More  than 
40  million  samples  to  be  given  away.  I'lus 
subversive  activity  in  planes,  trains ,  cars, 
hotels  and  stores  all  over  the  country.  As 
thev  say  on  TV:  no-one  is  sale. 


Makes  your  mouth  a  much  nicer  place 


COMPANY  PROFILE 


Medihealth:  usina 
wholesale  force 


Mike  Retter,  chief 
executive  of  Medihealth: 
"We  have  our  sights  set 
on  becoming  a  very 
important  player" 


Medihealth  positions 
itself  as  "a  new  force  in 
healthcare",  but  what 
does  this  actually  mean? 
Adrienne  de  Mont  talks 
to  the  personality  behind 
a  wholesaler  with  a 
difference 

Medihealth  made  a  modest 
debut  on  the  pharmaceu- 
tical scene  this  spring.  An 
initial  promise  to  help 
pharmacists  build  their 
profits  was  followed  by  silence 
as  the  company  geared  up  to 
become  what  it  described  as  a 
"new  force  in  healthcare". 

That  is  typical  of  chief  execu- 
tive Mike  Retter  who,  throughout 
a  lifetime  career  in  the  pharma- 
ceutical industry,  has  believed  in 
action  rather  than  "spouting 
grand  words".  Now,  having 
recruited  a  national  sales  force, 
he  is  ready  to  talk  about  strategy. 

But  first,  a  word  about  him.  He 
started  training  as  a  solicitor,  but. 
could  not  face  a  lifetime  dealing 
with  divorce,  probate  and  con- 
veyancing. He  joined  Hoechst  as 
its  youngest  medical  representa- 
tive, continued  his  sales  career 
with  Ciba  and  then  spent  12 
years  with  IC'I  Pharmaceuticals, 
finally  as  marketing  manager. 

He  moved  to  Abbott  to  run  its 
OTC  and  pharmaceuticals  divi- 
sion in  the  UK,  before  going  to 
Paris  for  two  years  as  the  com- 
pany's European  pharmaceutical 
business  development  manager. 
Then  followed  a  spell  with 
Gillette  as  managing  director  of 
( )ral  B  International.  With  offices 
in  the  UK,  Holland  and  Norway, 
he  spent  300  days  a  year  visiting 
the  company's  subsidiaries  in 
Europe,  as  well  as  covering  the 
Middle  East,  Africa  and  India. 

He  returned  to  the  UK  after 
three  years  of  travelling  and  was 
appointed  managing  director  of 
Medeva's  generics  business  to 
resolve  difficulties  following  the 
Evans  and  Kert'oot  takeovers.  The 
business  was  back  on  its  feet 
within  1:3  months,  but  only  after 
he  had  shed  300  staff  and  re-sold 
Evans  and  Kert'oot  to  Norton. 


"I  got  no  satisfaction  whatso 
ever  from  putting  people  in  the 
dole  queue,  but  sometimes 
you  have  to  take  serious 
steps  for  a  business  to  sur- 
vive," he  says. 

This,  together 
with  the  fact  that 
he  was  working 
long  hours  once 
again,  made  him 
take  stock  of  his 
life. 

"I  had  worked 
for  four  of  the  top  ten  pharma- 
ceutical companies  in  the  world, 
in  inc  reasingly  important  jobs. 
I'd  done  a  lot  of  travelling  and 
was  well  rewarded  financially, 
but  at  the  expense  of  two  broken 
marriages. 

After  leaving  Medeva  he  spent 
over  a  year  researching  opportu- 
nities. "I  was  looking  for  a  frag- 
mented sector  of  the  healthcare 
market  that  could  be  consoli- 
dated and  taken  on  to  a  national 
playing  field.  In  the  pharmaceuti- 
cal industry  there  is  massive  con- 
solidation at  the  top  level.  The 
regional  wholesalers  tend  to  be 
strong  locally  and  become 
weaker  the  further  away  they  get 
from  their  base. 
Many  are  likely  to 
go  out  of  business 
in  the  next  few 
years.  And,  while 
the  full-line  whole- 
salers can  supply 
every  product  a 
pharmacist  could 
possibly  want, 
pharmacists  need 
the  improved  margins  provided 
by  the  more  specialised  short- 
line  wholesalers." 

The  short-line  sector  gave  him 
just  the  opportunity  he  was  look- 
ing for.  He  investigated  compa- 
nies with  sales  over  ir20  million, 
analysed  their  strengths  and 
weaknesses  by  means  of  pub- 
lished accounts  and  market  intel- 
ligence, and  decided  which  he 
wanted  to  buy. 

"It  took  a  long  time  and  a  great 
deal  of  hard  work,"  he  says.  Dur- 
ing this  period,  he  was  helped  by 
Malcolm  Davies,  a  marketing 
consultant  he  had  met  while 
working  for  Medeva.  Together 
they  formulated  a  business  plan, 


Medihealth  is 
more  a  niche 
marketing 
company 


recruited  a  strong  management 
team  and  went  to  the  City  for 
venture  capital.  Six  months  ago, 
Medihealth  was  born. 

The  company  does  not  aim  to 
take  on  the  major  full-line  whole- 
salers but  neither  is  it  a  short-line 
wholesaler  in  the  traditional 
sense. 

"It  is  more  a  niche  marketing 
company,  specialising  in  ethical 
imports,  generics  and  branded 
generics,"  Mike  explains.  "Our 
intention  is  to  consolidate  the 
short-line  sector  as  a  completely 
different  type  of  sales  distribu- 
tor. Most  short-line  wholesalers 
have  a  limited  range  of  products 
and  sell  on  to  other  wholesalers. 

We  stock  every  gen- 
eric product  avail- 
able in  the  UK  and 
have  the  largest 
range  of  ethical 
imports." 

As  well  as  improv- 
ing the  service  to 
pharmacists,  the 
c  ompany  also  hopes 
to  help  manufactur- 
ers. For  many  years,  company 
representatives  concentrated  on 
detailing  GPs  and  paid  little 
attention  to  pharmacists  other 
than  brief  courtesy  calls.  Recent 
NHS  changes  have  meant  that 
pharmacists  are  becoming  in- 
creasingly important  in  the 
choice  of  prescription  medicines. 

"Companies  now  need  to  pay 
muc  h  more  attention  to  the  sup- 
ply side  and  we  can  act  as  sales 
agents  on  their  behalf.  We  won't 
be  distributing  a  full  range  of  in- 
patent  branded  medicines,  but 
there  may  be  times  when  the 
major  multinationals  want  some- 
thing done  at  retail  level  which 
would  be  difficult  to  implement 


efficiently  using  their  own  sales 
force. 

"At  the  same  time  we  can  sat- 
isfy the  commercial  needs  of 
pharmacists  and  cut  clown  the 
time  they  need  to  spend  seeing 
reps. 

"One  area  we  can  influence  is 
branded  generics,  although  we 
intend  to  remain  distributors 
rather  than  manufacturers.  We 
also  plan  to  increase  our  OTC 
range,  which  currently  includes 
analgesics  and  hayfever  reme- 
dies," he  says. 

The  company  claims  to  have 
3,000  pharmacy  customers  and 
hopes  eventually  to  serve  all 
9,127  independents. 

Another  difference  from  most 
short-line  wholesalers  is  that 
Medihealth  operates  nationally 
with  its  own  sales  force,  recently 
expanded  to  28  people  backed  by 
a  telesales  team  of  15.  A  fleet  of 
the  company's  own  delivery  vans 
offers  a  daily  or  twice  daily  ser- 
vice in  these  areas,  with  next  day 
delivery  guaranteed  elsewhere  in 
the  UK. 

In  January,  Medihealth  took 
over  the  trading  activities  of 
Spectrum,  Hollinhurst,  North 
East  Generics,  Expo-pharm, 
Norcil  and  Format  Pharmaceuti- 
cals. More  acquisitions  are 
planned  over  the  next  12  mont  hs, 
as  the  company  seeks  Stock 
Exchange  listing. 

So  far  there  are  no  plans  to 
expand  overseas.  "We  have  our 
sights  set  on  becoming  a  very 
important  player  in  the  UK.  Until 
we  have  achieved  that  and  have 
consolidated  our  position,  we 
won't  distract  ourselves  by 
expanding  elsewhere  -  although 
we  can't  rale  it  out  for  the 
future." 
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When  your  customers 


Household  chemicals 


Detergent  hands 


are  itching  to  scratch 


Plant  allergy 


Insect  bites 


you've  no  better  way 


i    ;  I 


Nickel  allergy 


Eczema 


to  relieve  them. 


hydrocortisone 
cream 


HC45  Hydrocortisone  Cream  quickly  soothes  itchy,  inflamed, 
irritated  skin  to  provide  the  fast  relief  your  customers  need.  In  fact 
there's  no  better  recommendation  you  can  make. 

Trusted  relief  from  everyday  skin  irritations 


PRODUCT  INFORMATION:  Hc45  HYDROCORTISONE  CREAM:  Smooth  white  cream 
containing  HYDROCORTISONE  ACETATE  BP  1%  w/w.  Uses:  For  the  relief  of  miid  to  moderate 
eczema,  irritant  and  allergic  contact  dermatitis  and  insect  bite  reactions  Dosage  &  Administration: 
Apply  sparingly  to  a  small  area,  once  or  twice  a  day,  for  a  maximum  of  seven  dayv  Centra-indications, 
Warnings  etc:  Hc4S  should  not  be  used  on  the  eyes  or  face,  the  ano-genital  area  or  on  broken  or 


infected  skin,  including  impetigo,  cold  sores,  acne  or  athlete's  foot.  The  product  should  not  be  used 
in  pregnancy  or  in  children  under  10  years  without  medic.il  advice  Packaging  Quantity:  lube 
containing  15g.  RSP:  £2 .65.  Legal  Category:  P  Product  Licence  Number:  PL  0327/0039. 
Product   Licence  Holder:   Crookes  Healthcare  Ltd  ,  Nottingham      ^P^^k  1  'K(  11  ' K 1- IS 
NG2  ^AA.  Date  of  Preparation:  June  1996  ^balP  HEA1  fHCARl 


Advertisement  Feature 


Dandruff!  Neutrogena  T/Gel  Shampoo 
ets  to  the  root  of  the  problem 


Neutrogena 


T/Gel 

Therapeutic 
Shampoo 
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•  Pleasantly 
fragrance^ 

•Dear  tormula 

•  Leaves  hair 
manageable 
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Suffered  by  60  pur 
cent  of  people  in  the  UK  at 
some  time  in  their  lives  and 
affecting  over  one-fifth  of 
the  population  at  any  one 
time  (in  excess  of  1 1  million 
people),  dandruff  is  one  of  the  most 
common  scalp  complaints.  It  is  a 
problem  which  causes  many  people 
a  great  deal  of  embarrassment  and 
loss  of  confidence  -  largely 
because  it  is  so  visible  to  other 
people.  A  recent  survey  by  leading 
hair  and  skin  care  specialist 
Neutrogena,  manufacturer  of  T/Gel 
Therapeutic  Shampoo,  reveals  that 
over  half  the  UK  population  feels 
embarrassed  about  suffering  from 
dandruff.  It  is,  therefore,  important 
that  sufferers  can  be  reassured  by 
their  pharmacist  that  even  severe 
cases  of  dandruff  can  be  kept  under 
control  with  the  right  treatment. 

A  natural  symptom 

Dandruff  is  a  natural  symptom 
which  is  the  result  of  an  excessive 
build-up  of  cells  on  the  scalp.  In 


order  to 
maintain  a 
healthy  scalp,  the 
outer  layer  of  the 
skin  is  constantly 
replacing  old  cells 
with  fresh  new 
ones,  a  process 
which  normally 
takes  place  over  a 
period  of  28  days.  If 
this  natural  cycle  speeds  up,  it  can 
be  up  to  as  little  as  four  days,  the 
scalp  is  unable  to  shed  the  old  cells 
quickly  enough  and  a  build-up  of 
cells  occurs,  leading  to  scalp 
problems.  The  symptomatic  white 
flakes  which  fall  on  the  shoulders 
are  formed  from  these  dead  cells, 
which  clump  together  on  the  scalp 
and  eventually  break  free.  It's  these 
same  flakes  which  make  the  scalp 
feel  dry  and  itchy. 

A  sensitive  structure 

The  Neutrogena  T/Gel  survey  also 
shows  that  95  per  cent  of  people 
realise  that  dandruff  has  absolutely 
nothing  to  do  with  bad  personal 
hygiene.  In  fact,  half  knew  that 
dandruff  is  caused  by  the  rate  at 
which  the  scalp  sheds  cells  and  12 
per  cent  of  women  mentioned 
another  important  cause  -  stress. 
The  scalp  is  a  very  delicate 
structure  and  many  factors  can 
disturb  its  fragile  balance;  changes 


in  our  health,  stress,  nutrition  and 
hormone  levels,  even  weather 
conditions  or  a  change  in  the  water, 
can  affect  the  health  of  the  scalp. 

T/Gel:  the  gentle  solution 

For  most  people  it  is  perfectly 
simple  to  treat  even  severe  cases  of 
dandruff  and  other  associated  scalp 
disorders  effectively  and  quickly. 
Dr  White,  a  dermatologist  and 
expert  in  dandruff  and  scalp 
disorders,  says:  "Dandruff  is  a  very 
common  problem  and  one  which 
causes  many  people  a  great  deal  of 
embarrassment  and  loss  of 
confidence.  It  is,  therefore,  both 
important  and  reassuring  to  know 
that,  even  in  the  most  severe  cases, 
it  is  easy  to  treat  with  a  good 
therapeutic  shampoo,  such  as 
T/Gel." 

Prescribed  and  recommended  by 
dermatologists  and  doctors, 
Neutrogena  T/Gel  Shampoo  is  a 
therapeutic,  medicated  shampoo, 
developed  specifically  for  the 
treatment  of  dandruff  and  other 
related  scalp  disorders.  It  contains  a 
patented  active  ingredient,  called 
Neutar®.  Clinical  trials  have  shown 
that  Neutrogena  T/Gel  Shampoo  is 
the  most  effective  product  at 
suppressing  the  DNA  synthesis 
which  causes  the  rapid  cell  division 
on  the  scalp  which  can  lead  to 
dandruff  and  other  scalp  conditions. 


Dandruff  -  or  something 
more  serious  ? 

Research  shows  that  in  the 
majority  of  cases  (75  per  cent)  the 
condition  is  mild  to  moderate.  But 
for  one  in  every  four  cases,  the 
dandruff  could  be  described  as 
very  severe.  The  word  'dandruff 
is  often  used  by  patients  as  a 
generic  term  for  a  number  of 
different  scalp  conditions  and  it 
may  be  that  a  patient  who  presents 
with  a  badly  flaking  scalp, 
combined  with  other  symptoms, 
could  have  a  more  serious  scalp 
condition,  such  as: 

#  scalp  psoriasis,  a  more  serious 
version  of  dandruff,  with  raised 
red  patches  which  produce  silver 
scales  around  the  hairline  and  on 
the  forehead.  Skin  cells  are 
formed  ten  times  faster  than 
normal,  resulting  in  patches  of 
itchy,  flaking  skin 

#  seborrhoeic  dermatitis,  an 
adult  version  of  cradle  cap.  This 
condition,  as  the  name  suggests,  is 
common  in  babies.  Characterised 
by  thick,  yellow/orange  scales  on 
the  scalp  and  usually 
accompanied  by  inflammation,  it 
tends  to  occur  in  areas  where 
there  are  lots  of  oil  glands,  so  the 
forehead,  eyebrows  and  inner  ear 
are  also  particularly  susceptible 

#  pityriasis  capitis,  a  chronic 
condition  caused  by  excessive 
production  of  scales  without 
redness  or  inflammation  -  cells 
are  usually  greyish  in  colour. 


Consumers  prefer  to  use  T/Gel 
Shampoo  because,  unlike  other 
similar  products,  it  has  a  pleasant 
herbal  fragrance  and  a  formulation 
which  is  gentle  enough  for  everyday 
use.  It  effectively  treats  even  the 
most  severe  scalp  conditions,  while 
maintaining  healthy,  clean,  shiny 
hair. 

Neutrogena  T/Gel  Shampoo 
retails  at  £4.39  for  125ml  and 
£6.99  for  the  250ml  size. 
Neutrogena  T/Gel  Conditioner,  the 
ideal  complement  to  T/Gel 
Shampoo  in  contributing  to 
healthy-looking  hair,  retails  at 
£4.39  for  a  125ml  bottle. 

Product  Information 
Product  name:  T/Gel  Therapeutic  Shampoo. 
Active  ingredients:  Neutar  solubitised  coal 
tar  extract  2  per  cent  (equivalent  to  0.5  per 
cent  coal  tar).  Indications:  treatment  of  dan- 
druff, psoriasis,  seborrhoeic  dermatitis.  Legal 
status:  GSL.  Product  licence:  08874/0014. 
Licence  holder:  Johnson  &  Johnson  Ltd, 
Foundation  Park,  Roxborough  Wav,  Maiden- 
head, Berkshire  SLn  3UG. 


LETTERS 


A  fully-integrated  pharmacy  and  GP  surgery  has  opened  in  Southampton.  Pharmacist  in  charge  Helen  Plant 
says:  "Pharmacists  have  been  working  with  doctors  to  help  improve  the  quality  of  patient  care.  This  is  much 
easier  now  that  we  can  work  together  as  a  team.  If  there  are  any  problems  with  a  prescription,  I  can  just 
walk  through  to  the  doctors."  Pictured  in  the  dispensary  are  (from  the  left):  head  of  primary  care  for 
Southampton  Health  Authority  Angela  Jeffrey,  chief  executive  Tony  Shaw;  pharmacist  Helen  Plant;  and 
owner,  pharmacist  David  Coleman 


A  shot  in  the  foot? 

Mrs  Popat  is  a  Leicestershire 
pharmacist  who  has 
simultaneously  applied  - 
thanks  to  a  loophole  in  the 
system  -  to  open  pharmacies 
in  six  widely  separated  small 
Leicestershire  villages.  The 
population  of  the  largest 
village  is  around  1,100  and 
the  smallest  580. 

If  permission  is  finally 
granted  to  Mrs  Popat,  a 
precedent  will  be  set  for 
villages  of  this  size;  as  it  is 
highly  unlikely  that  any  can 
survive  on  dispensing  income 
alone,  it  is  probable  that  all 
will  need  some  subsidy  from 
the  Essential  Small  Pharmacy 
Scheme. 

The  ESPS  is  derived  from 
the  common  pharmacy 
income  'pool'  so: 

1  Will  potential  rural  chemists 
continue  to  have  the  support 
of  their  urban  cousins? 

2  Will  the  Department  of 
Health  and  the  chancellor  be 
happy  to  vastly  increase  the 
pool  to  accommodate  all 
those  pharmacies  in  the 
thousands  of  villages  with 
populations  of  1,000  and 
more? 

3  Or  will  the  Department 
suddenly  find  it  expedient  to 
close  the  loophole  forthwith? 

Mrs  Popat  is  to  be  congrat- 
ulated on  her  endeavours  to 
push  forward  the  frontiers  of 
pharmacy  -  or  is  she? 
Dr  David  Roberts 
Welford,  Northamptonshire 

Paracetamol  overdose 
and  liver  damage 

Your  excellent  feature  on 
headache  {C&D  July  6) 


contained  one  point  on  which 
I  must  take  issue.  Liver 
damage  due  to  paracetamol 
overdose  is  not  irreversible. 
Indeed,  in  the  more  than  99 
per  cent  of  people  who 
survive  their  paracetamol 
overdose,  the  liver  recovers 
completely  with  no  long- 
term  effect.  The  term 
'irreversible  damage'  in  this 
context  is  reserved  for  those 
cases  where  the  liver  damage 
is  so  severe  that  death 
ensues. 

Dr  Geoffrey  Brandon 

Paracetamol  Information 
Centre,  London 

Something  different  to 
worry  about! 

I  am  a  retired  research 
chemist  and  it  occurred  to  me 
that  the  stern  discipline 
imposed  on  the  working 
pharmacist  to  avoid  errors  at 
all  costs  may  make  them 
appear  as  rather  distant 
figures  to  the  customer.  But 
under  the  white  coat  beats  a 
human  heart  that  could, 
perhaps,  arouse  similar 
feelings  on  the  other  side  of 
the  counter! 

The  following  poem  may 
give  the  dedicated  band  of 
pharmacists  something  quite 
different  to  worry  about: 

THE  PHARMACIST 

I'm  in  love  with  my 

pharmacist 
Though  she  won't  recall  my 

name, 

I'm  just  another  hypertensive, 
But  I've  got  feelings  just  the 
same. 

Are  there  tablets  that  cure 
dreaming? 


Would  a  potion  change  my 

mind? 
Is  it  contra-indicated 
To  be  cruel  instead  of  kind? 

Perhaps  she  senses  my 
confusion 
As  I  hand  her  my  prescription 
Is  her  smile  just  an  illusion 
Another  NHS  encryption? 

No!  I'm  sure  those  years  of 

training 
Taught  her  how  to  judge  my 

ills 

So  you  won't  hear  me 

complaining 
As  she  dishes  out  my  pills 

She  hands  them  over  the 

condom  counter, 
And  smiles  a  secret  smile 
That  says  "This  brief 

encounter 

Must  keep  you  going  for  a 
while." 

So  I'll  just  keep  on  calling 
And  loving  her  by  stealth 
There  is  no  great  harm  in 

falling 
In  love,  on  the  National 

Health 

I'm  still  in  love  with  my 

pharmacist 
But  I  won't  tell  her  my  name 
And,  in  my  dreams,  she  won't 

resist 

She'll  love  me,  just  the 
same 

Is  there  chemistry  to 
emotion? 

Must  this  passion  rule  my 
life? 

I'll  check  the  power  of  true 

devotion 
And  have  this  typed  out  by 

my  wife! 
Ronald  Hurrell 
Marlow,  Buckinghamshire 


Advertisement  Feature 


Helen  Smith  of  Roche 
Consumer  Health, 
manufacturer  of  the  number 
one  indigestion  remedy, 
Rennie*,  today  begins  a  series 
of  columns  offering  tips  to 
pharmacists  on  issues 
concerning  the  ever-changing 
indigestion  remedy  market. 

Youngsters  and  indigestion 

"Young  people  can  have  erratic 
lifestyles,  often  developing  irregular 
eating  habits  as  they  move  away  from 
home  for  the  first  time;  they  can  suffer 
considerably  from  stress,  they  travel 
more,  living  on  s  shoe-string  budget 
and  are  often  ignorant  of  their 
ailments." 

Eating  on  the  run  -  Student  life  and  first 
lobs  bring  their  fair  share  of  stress, 
often  causing  severe  indigestion  and 
heartburn  as  a  result  of  rushed  meals, 
eating  on  the  run  or  not  eating  until  late 
at  night.  Regular  meals  eaten  slowly 
will  significantly  reduce  the  risk  of 
indigestion.  Take-away  curries  and  fast 
foods  are  also  favourites  with  this 
group,  but  remember  spicy,  fast  foods 
are  not  the  only  heartburn  triggers. 
Many  picnic  and  barbecue  foods,  like 
salads  or  fizzy  drinks,  can  also  lead  to 
indigestion.  So,  ensure  your  customers 
watch  what  they  eat,  even  though  it 
may  appear  healthy. 
Frequent  travellers  Indigestion 
remedies  are  not  top  of  a  young 
person's  list  of  essential  holiday  items, 
yet  many  will  suffer  on  their  travels 
abroad,  due  to  erratic  eating  times, 
over-indulgence  in  foreign  foods  and 
local  wines.  Why  not  capitalise  on  this 
well  travelled  group  and  boost  sales 
during  the  holiday  season  by  compiling 
special  on-shelf  displays  containing 
essential  holiday  survival  items,  such 
as  first  aid  products,  sun  tan  lotion, 
condoms  and  indigestion  remedies?  It 
makes  their  last-minute  holiday 
shopping  much  easier  and  may  trigger 
an  otherwise  forgotten  purchase. 
Indigestion  or  hangover?  -  Young 
sufferers  may  often  confuse  indigestion 
with  a  hangover.  Make  sure  you  tell 
them  how  to  spot  the  symptoms,  the 
different  causes  of  indigestion,  how  to 
prevent  it  and  relieve  it  if  it  does 
happen.  Young  people  are  also  more 
likely  to  be  on  a  tight  budget  so 
rememberto  build  up  a  relationship 
with  them,  talk  to  them  and  get  to  the 
problem  quickly.  By  identifying  and 
recommending  the  appropriate  remedy 
first  time,  you'll  save  them  wasting 
money  on  the  wrong  treatment  and 
they're  more  likely  to  return  to  you  for 
regular  advice. 

"I'm  too  young  to  have  indigestion"  -  is 

probably  a  common  response  you've 
heard.  As  the  elderly  and  middle-aged 
are  traditionally  the  biggest  users  of 
indigestion  remedies,  it's  not  surprising 
that  the  image  is  not  popular  among 
younger  sufferers.  Be  sensitive  about 
advising  young  sufferers.  It  is  essential 
to  reassure  them  that  indigestion  is  a 
common  ailment  and  there  is  a  fast  and 
effective  remedy,  which  can  allow  them 
to  get  on  with  their  active  and  energetic 
lives. 

*  Registered  trademark 
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BUSINESS  NEWS 


Pharmacists  to  trial  retail 
training  software  package 


Ten  independent  pharmacists  in 
the  West  Midlands  have  been 
selected  to  trial  a  software'  retail 
training  package. 

Called  Profitmaker,  it  has  been 
devised  by  Retail  Workshop  Soft- 
ware, a  Warwickshire-based  con- 
sultancy that  specialises  in  inde- 
pendent retail  businesses 

Profitmaker  comprises  a  soft- 
ware disk  that  can  be  supplied 
and  updated  onto  CD-ROM,  the 
Internet  and  other  computer 
media  systems. 

The  disk  contains  ten  training 
sections,  including  those  on  lay- 
out, security  and  retail  law.  Most 
of  the  training  modules  are  based 
closely  on  courses  that  Retail 
Workshop  Software  runs  for 
independent  retailers. 

The  programme,  according  to 
the  company,  seeks  to  ensure  the 
retailer's  business  exceeds  the 
minimum  standards  required  by 


retail  NVQ  levels  I,  II  and  III.  It  is 
expected  to  retail  at  about  £120- 
s  1  '.I  i 

The  pilot  is  due  to  begin  in 
October/November'  and  is  ex- 
pec-ted  to  end  by  January.  A 
nationwide  launch  for  all  inde- 
pendent pharmacists  is  then 
expected  in  March/April,  1997. 
Other  independent  retail  sectors 
will  be  covered  by  about  August, 
1997. 

Paul  Ford,  an  RWS  director, 
says  he  asked  pharmacists  to 
take  part  in  the  trial  partly 
because  they  are  computer  liter- 
ate, their  retail  skills  are  gener- 
ally known  to  be  low  and 
because  Ins  company  lias  often 
worked  with  them. 

Trefor  Williams,  the  National 
Pharmaceutical  Association's  busi- 
ness services  manager,  provided  a 
list  of  pharmacists  who  could  be 
interested  in  the  pilot. 


"I'm  very  enthusiastic  about 
the  way  the  system  is  put 
together  and  the  potential  help  it 
could  be  to  our  members,"  says 
Mr  Williams.  "You  can  use  it  time 
and  again  at  your  own  pace.  I  feel 
that  makes  it  particularly  attrac- 
tive," he  adds. 

Eight  of  the  pharmacists  tak- 
ing part  in  the  pilot  are  in  Coven- 
try, one  in  Bedworth  and  one  in 
Leamington  Spa. 

David  Maxted,  a  joint  partner 
of  Maxted  Pharmacy  in  Coventry 
and  one  of  those  due  to  take  part 
in  the  pilot,  says  Profitmaker 
should  be  a  hassle-free  way  of 
improving  his  retailing  skills. 

"Computer-aided  learning  is  an 
easy  way  to  make  the  time  to 
learn  about  a  course.  It's  very 
hard  to  take  an  evening  out,  after 
a  hard  day's  work,  to  go  to  some- 
one to  be  taught  these  things,"  he 
says. 


New  products  bolster  Smithkline  Beecham 


Impressive  sales  of  new  pharma- 
ceutical products  helped  to  lift 
Smithkline  Beecham's  sales  by 
1 7  per  cent  to  £  1 .92  billion  for  the 
second  quarter  to  June  30,  com- 
pared with  the  same  period  last 
year.  Pre-tax  profits  rose  14  per 
cent  to  £342  million. 

Sales  of  SB's  latest  products 
rose  46  per  cent  to  £370m  during 
the  quarter.  Over  the  half-year  to 
June,  the  sales  were  up  37  per 
cent  to  £702m,  compared  with 
the  same  period  last  year. 

New  products  accounted  for 
32  per  cent  of  pharmaceutical 
sales  during  the  quarter.  These 
include  the  antidepressant  Sero- 
xat/Paxil  whose  worldwide  sales 


grew  59  per  cent  to  £  171m  after  it 
was  given  a  new  indication  for 
panic  disorder.  It  is  the  fastest- 
growing  major  selective  sero- 
tonin-reuptake  in  the  US,  accord- 
ing to  the  company. 

Another  top  performer  was 
Relafen,  the  arthritis  medicine, 
whose  sales  rose  45  per  cent  to 
£75m. 

Sales  of  Famvir,  the  antiviral, 
leapt  72  per  cent  to  £14m.  They 
were  boosted  in  several  markets 
by  the  product's  new  indication 
for  genital  herpes. 

Meanwhile,  SB's  Consumer 
Healthcare  division  increased  by 
22  per  cent  both  its  sales  and 
trading  profits.  A  major  factor 


was  the  US  performance  of 
Nicorette,  the  smoking  cessation 
gum,  which  registered  OTC  sales 
worth  £34m. 

Sales  of  OTC  medicines  rose 
27  per  cent  to  £32 1  m  for  the  quar- 
ter, while  those  of  oral  health- 
care products  were  up  21  per 
cent  to  it  133m,  and  nutritional 
healthcare  products  grew  12  per 
cent  to  SI  12m.  Led  by  Aquafresh, 
SB's  share  of  the  European  oral 
healthcare  market  reached  a 
record  high  of  17.6  per  cent. 

The  company's  overall  perfor- 
mance raised  its  earnings  per 
share  by  14  per  cent  to  8.3p.  It  is 
offering  an  interim  second  quar- 
ter dividend  of  4p  per  share. 


Medeva  profits 
increase  to  &33.9m 

Medeva's  pre-tax  profits  rose  17 
per  cent  to  £33.9  million  for  the 
half  year  to  June  30,  compared 
with  the  same  period  last  year.  Its 
sales  rose  9  per  cent  to  £129m, 
after  adjusting  for  the  impact  of 
currencies. 

LTS  sales  of  Medeva's  leading 
drug,  methylphenidate,  jumped 
25  per  cent  to  £55m  and  raised  the 
drug's  share  of  the  company's 
turnover  seven  percentage  points 
to  43  per  cent.  Although  the  US 
Drug  Enforcement  Administra- 
tion has  given  two  other  generic 
producers  the  right  to  bulk  manu- 
facture methylphenidate,  which 
treats  attention  deficit  disorder, 
Medeva  says  these  companies  are 
unlikely  to  make  an  impact  on  the 
market  in  the  short-term. 

Meanwhile,  Medeva  has  high 
expectations  for  Rochester,  the 
New  York-based  subsidiary  of 
Rhone-Poulenc  Rorer,  which  the 
company  acquired  for  $370m  last 
month.  Rochester's  products  in- 
clude Ionamin,  an  appetite  sup- 
pressant whose  US  sales  have 
grown  from  a  negligible  level  five 
years  ago  to  $26m. 

Medeva's  earnings  per  share 
rose  16  per  cent  to  7.2p,  while  the 
company  increased  its  dividend 
by  18  per  cent  to  1.65p. 

Ethical  losses  down 

Ethical  Holdings  reported  a  net 
loss  of  £1,225,000  for  the  third 
quarter  to  May  31,  down  3  per- 
cent on  the  loss  it  suffered  during 
the  same  period  last  year.  The 
group  says  the  result  is  in  line 
with  expectations. 

Michael  O'Sullivan,  Ethical 
Holdings'  chief  financial  officer, 
says  the  group's  financial  posi- 
tion had  been  strengthened  sub- 
stantially when  Phytopharm  was 
listed  on  the  London  Stock 
Exchange  in  April.  Ethical  s  28.5 
per  cent  stake  in  Phytopharm 
earned  it  £15.8  million  when  the 
company  was  floated. 


you  ready? 
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44  Excessive  perspiration  is 

deeply  embarrassing  and 

now  we're  telling 
everyone  about  it  9? 


What    if   \ou    couldn't    Find  an 


As  many  as  26%  of  all  women  asked 


antiperspirant  that  worked?  What  if      were  interested  in  buying  a  product 


you  went  on  sweating  so  much 
that  before  the  day  was  out  you 
needed  a  change  of  clothing?  This  is 


'successfully  used  by  doctors'  -  if  it 
was  available  from  their  pharmacist. 
Clearly  the  market  is  there,  and 


the  reality  for  a  surprising  number      Driclor  Solution  is 


brand  to 


of  people,  as  a  recent  Gallup  survey 
found.  In  fact.  11%  of  the  women 
they  spoke  to  were  frequenth  forced       summer.  \s  a  clinical  antiperspirant 


reach   it   -  especial l\   once  our 
lal  media  campaign  begins  this 


to  change  clothes  or  cover  up  ^0 


to  avoid  the  embarrassment 
of  excessive  pel  'spiral  ion. 
The  level  of  dissatisfaction 
with  existing  anliperspirants 
might  also  surprise  you. 


Driclor 


SOLUTION 


contains  Aluminium  Chloride  Heiahydrule 


A  major 
advance  in 
the  treatment 
of  excessive 
perspiration 


i  •effective  drying  action 

.    •  LONG  LASTING  EFFECT 
•  LINPIRI  LIMED 


ROU  ON  APPIKAIOR 

1 


Driclor  Solution  provides  long 
term  control  of  excessive 
perspiration,  and  even  works 
for  problem  svvealv  feet. 
Every  pharmacist  should 
stock  it.  Now  more  than  ever. 


Pharmacy  only  clinical  «iiili|>n  spininl 


Presentation:  Solution  \ctlve  ingredients:  Vluminium  Chloride  Hexahydrate  USP      areas  are  complete!)  <lr>  before  application   l>  i  upplj  Driclor  to  broken, 

20%  w/w  I  scs:  Driclor  is  Indicated  for  the  treatment  of  hyperhidrosls  (excessive  irritated,  or  recentl)  shaven  skin   Driclor  ina>  cause  irritation  which  ma>  be 

perspiration)  Dosage  and  administration:  Vpi>l\  Driclor  last  thing  al  night  alter  alleviated  bj  the  use  ol  a  weak,  corticosteroid  cream,  \void  contact  with  the  eyes 

drying  the  affected  an  as  carefull)  Wash  oil  in  the  morning,  Do  not  re-applj  the  There  are  no  restrictions  on  the  use  ol  Driclor  during  pregnane)  or  lactation,  \void 

■m                product  during  Hie  da>  Initially  the  product  may  be  applied  each  contacl  with  clothing  and  polished  metal  surfaces.  Product  Licence  Number: 

W  5TIEFEL    "i"1"   imtil   sweating  slops  during  the  day,   Frequency  of  0174/0044.  Pack  size  and  Retail  Selling  Price:  30ml  bottle.  E4.75.  Legal 

A                application  ina\  i inn  lie  reduced  to  twice  a  week  or  less.  category:  P.  Date  of  preparation:  March  l!t!ir>.  siieiel  laboratories  (I  M  Ltd., 

arch  in  DerrTMi(*TO  Oonlra-iiidlcatii>ns,  warnings  etc:  Ensure  thai  the  affected  lloltspur  Lane.  Wooburn  Green,  High  Wycombe,  Bucks,  HP10  OAll, 


}  ] 


i 

SAVE 

with  Counterpart! 

you  have  retained  all  your  counterpart  modules  the 
cost  to  you  will  be  only  £20  (+  VAT)  per  assistant! 
To  re  order  all  the  modules  at  £15  (+VAT)  and  register  one 
assistant  at  £20  (+VAT)  still  works  out  at  only  £35  (+VAT) 
per  assistant.  For  four  assistants  the  price  reduces 
even  further  to  £23.75  (+VAT)  per 
fl  nnpefson!  n 

JkLJmJ_ 


The  RPSGB  deadline  of  July  1,  by  which  all  pharmacies  in 
England,  Scotland  and  Wales  should  have  registered  their  counter 
assistants  for  an  accredited  training  course,  has  now  passed! 

If  you  have  not  already  complied  with  the  RPSGB  requirements 
don't  worry...there's  still  time.  BUT  YOU  MUST  HURRY! 


Sign  up  now! 


Here's  what  you  do... 


with  the  Chemist  &  Druggist  Cambridge 


Register  your  staff  now 


Counterpart  Pharmacy  Assistant  Development  Programme  -  the  most 
cost-effective  course  available  to  Chemist  &  Druggist  subscribers! 

0  Cambridge  Counterpart  has  been  accredited  by  the  College  of 
Pharmacy  Practice  as  satisfying  the  RPSGB's  requirements. 

#  Counterpart  has  been  generously  co-sponsored  by  Whitehall 
Laboratories  for  the  benefit  of  Chemist  &  Druggist  subscribers. 

•  Since  the  course  began  in  July  1995,  subscribers  will  have 
received  a  total  of  13  Counterpart  modules. 

•  The  training  modules  are  packs  designed  to  be  shared  by  four 
assistants,  but  include  separate  questionnaires  and  case  studies 
for  each  individual.  An  associated  Pharmacist's  Briefing  comes 
with  each  module. 

#  To  qualify  for  accreditation,  assistants  must  not  only  follow  the 
course  set  out  in  the  modules  but  also  answer  the  questionnaires, 
participate  in  the  case  studies  and  have  their  questionnaires 
independently  marked  through  C&D's  unique  telephone  marking 
system. 


1.  If  your  assistants  are  already  following  Counterpart 
and  are  registered  for  telephone  marking. ..continue 
with  the  course.  Once  it  is  completed,  you  will  receive 
the  results  and  documentation  for  CPP  certification  for  a 
payment  of  £8.81  including  VAT. 

2.  If  your  assistants  are  following  Counterpart,  but  are 
not  yet  registered  for  telephone  marking...  use  the 

form  below  to  register  today! 

When  your  assistants  receive  their  personal  identity 
numbers  (PINs),  they  should  enter  their  multiple  choice 
questionnaire  responses  up  to  date,  then  follow  the 
course  to  the  end.  CPP  certification  will  be  available  as 
above  for  £23.50  including  VAT. 

3.  If  your  assistants  are  not  yet  following 
Counterpart.. .use  the  form  below  now  to  register  them 
today.  If  you  have  retained  the  free  modules,  start  your 
assistants  on  the  course  at  once  and  mark  the 
questionnaires  as  soon  as  PINs  are  received. 

If  you  do  not  still  have  the  free  modules  available,  use 
the  order  form  to  obtain  complete  packs  of  the  full 
course  (training  modules,  questionnaires  and 
Pharmacist's  Briefings)  for  just  £1 7.63,  including  VAT. 
Remember,  each  pack  will  cover  four  assistants! 

PIN  registration  and  CPP  certification  fees  are  still 
payable  as  in  section  2  above.  Subscribers  who  have 
mislaid  just  one  or  two  modules  only  should  contact 
Tracy  Matthews  on  0181  747  8797 


Remember:  if  your  counter  assistants  have  not  already  completed  an  approved  course  or  are  not 
currently  following  an  accredited  course,  they  may  no  longer  serve  medicines  to  the  public! 


Priority  Order  Form 


YES!  My  counter  assistants  are  following 
Counterpart  but  are  not  registered  to  use  the 
interactive  telephone  marking  system.  Please 
register  them  now  @  £23.50  each  including  VAT 

Name  

Name  

Name  

Name  

Name  

Name  

Total 


@£23.50  =  sub  total  £ 


YES!  I  subscribe  to  C&D  at  the  pharmacy  address 
below  but  need  (    )  complete  sets  of  all 
Counterpart  modules  to  enable  my  assistants  to 
complete  the  course.  (Remember  to  register  each 
assistant). 

Please  send  me  (     )  complete  sets  of  modules 
1-13  at  the  special  price  of  just  £17.63  inc  VAT 

If  you  do  not  already  subscribe  to  C&D,  or  your 
subscription  has  lapsed,  your  cheque  must  include 
an  additional  £1 1 5  for  the  full  annual  subscription. 

Sub  total  £  

Total  payable  £  


Method  of  payment:  _)  I  enclose  a  cheque 
payable  to  Chemist  &  Druggist 

Pharmacy  

Pharmacist  

Address 


Post  code 


Tel 


Fax 


Post  now  in  an  envelope  (no  stamp  required)  with 
payment  to  Sue  Cheeseman,  Pharmacy  Group  Special 
Projects,  Miller  Freeman  Professional  Ltd,  Chemist  & 
Druggist,  FREEPOST,  Sovereign  Way,  Tonbridge,  TN9  1YZ. 
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Unichem  and  Gehe  set  for 
battle  over  Lloyds'  depots 


Unichem  and  Gehe  are  squaring 
up  to  resume  their  fight  for 
Lloyds  Chemists.  But  first,  both 
must  find  buyers  for  Lloyds'  full- 
lint'  wholesale  businesses  in 
selected  regions,  a  condition 
that  they  must  meet  if  they  want 
to  re-bid. 

Last  week,  the  Monopolies  and 
Mergers  Commission  ruled  that 
the  hids  by  both  companies  for 
Lloyds  were  against  the  public 
interest  because  they  would 
greatly  reduce  "competition  in 
full-line  pharmaceutical  whole- 
saling in  certain  areas  of  the 
country,  resulting  in  higher 
prices  and  lower  standards  of 

sen  ice" 

Unichem  is  one  of  the  two 
largesl  pharmaceutical  whole- 
salers in  the  I  K  and.  if  Us  origi- 
nal hid  had  succeeded,  would 
have  commanded  about  40  per 
cent  of  the  UK  pharmaceutical 
wholesaling  market. 

Last  year,  Gehe  acquired  AAH, 
the  other  major  1  IK  pharmaceuti- 
cal wholesaler.  Gehe  is  also  Ger- 
many's second  largest  pharma- 
ceutical wholesaler. 

Either  AMI  or  Unichem 
stands  to  become  the  UK's 
largest  pharmacy  chain  through 
a  merger  with  Lloyds'  !)21  phar- 
macy outlets. 

Ian  Lang,  secretary  of  state  for 
trade  and  industry,  says  I  Inichem 
will  be  allowed  to  re-bid  foi 
Lloyds  only  if  it  promises  to  sell 
the  latter's  wholesale  depots  at 
Cambridge.  Carlisle,  (  oulsdon, 
Derby,  Glasgow  and  York  h  musl 
also  convince  Mr  Lang  thai  H  has 
a  firm  buyer  or  list  of  buyers,  for 
these  depois.  ( [ehe  has  to  meet 
the  same  conditions  ( tver  depots, 
with  the  addition  of  a  furthei  one 
in  Belfast.  The  buyers  musl  nol 
be  connected  to  either  bidder 

and  they  should  be  capable  of 
running  the  depois  effectively. 

Both  companies  have  until 
( )ctober  !8tosubmi1  their  lists  of 
buyers  to  Mr  Lang.  The  one  that 
eventually  succeeds  in  bidding 
for  Lloyds  musl  sell  the  depots 
within  three  months  of  its 
mergei 

Jeff  Harris,  I  Inn-hem's  chief 
executive,  feels  confident.  "The 
timing  [of  Mr  Lang's  announce- 
ment] is  a  bit  surprising,  but 
three  months  is  a  reasonable 
period  to  divesl  the  depois,"  he 
says. 

However,  he  believes  Mi  Lang 
has  created  an  awkward  silua 
tion  because  bulb  companies 


need  to  sell,  with  one  exception, 
the  same  depots  And  it  means 
both  will  often  approach,  01  be 
approached  by,  the  same  poten- 
tial buyers.  "We're  both  trying  to 
sell  businesses  we  don't  <  iwn.  It's 
really  a  chicken  and  egg  situa- 
tion I  don't  think  I've  ever  come 
across  a  situation  as  bizarre  as 
this,  bui  it's  one  I  think  we'll  be 
able  to  manage,"  comments  Mr 
Harris. 


Jeff  Harris,  chief  executive  of 
Unichem 

"During  the  bidding  process, 
we  received  interest  from  quite  a 
number  of  people  for  the  depots. 
A  few  people  have  also  con- 
tacted i is  since  then.  We'll  be 
approaching  all  these  people 
over  the  next  few  weeks,"  he 
adds 

Mr  Hams  says  there  are  tluee 
categories  of  potential  buyers: 

•  existing  wholesalers  in  the  UK, 
which  will  want  to  widen  1  licit 
customer  I >ase  and  lerril i try 

•  management  buy-out  or  buy-in 
teams 

•  a  foreign  wholesaler  seeking 
to  move  into  the  I  IK  by  acquiring 

the  depi  )ls. 

Three  foreign  wholesalers 
have  already  expressed  interest, 
he  says. 

Although  Unichem  and  Gehe 
will  often  be  talking  to  the  same 
buyers,  Mr  Harris  does  nol 
behexe  they  will  compete  to 
offer  the  lowest  acquisition 
prices  in  a  bid  to  secure  the  buy 
ers'  interest. 

"We've  got  to  demonstrate 
we've  gol  bona  fide  bidders.  I 
don't  envisage  a  I  tutch  auction," 
he  says. 

Press  spec) i lat ion  suggests  the 
sale  of  Lloyds'  wholesale  inter 
esls  will  encourage  both  i<»  lower 
then  bids  -  Unichem's  highest 


before  the  MMC  referral  was  a 
cash  and  share  offerworth  about 
I90p  a  share,  compared  with 
Gehe's  500p  in  cash  for  Lloyds' 
ordinary  shares. 

Mr  Harris  says  that  assumption 
is  misleading.  "Nothing  has  hap- 
pened that  has  caused  us  to  ques- 
tion the  real  value  of  the  funda- 
mental business  of  Lloyds. 
They're  still  valuable  to  us,"  he 
says. 

Neither  biddei  can  technically 
put  in  a  re-bid  until  Mr  Lang  has 
studied  their  depot  buyers.  How- 
ever, Mr  Harris  says  Unichem 
could  announce  an  intention 
to  re-bid,  il  it  was  extremely 
confident  about  the  qualitj  ol  a 
buyer 

Gehe  still  believes  the  acquisi- 
tion of  Lloyds  makes  strategic 
sense,  but  it  says  the  depot 
divestments  will  affect  the  syner- 
gies il  had  hoped  to  achieve 

The  company  is  also  worried 
about  Lloyds'  recent  profit 
warning  and  its  reported  staff 
problems. 

"We  see  no  reason  why  we 
should  not  still  be  interested  in 
Lloyds.  The  question  is  at  what 
price,"  says  Dieter  Kammerer, 
( iehe's  chairman. 


Gehe  chairman  Dieter  Kammerer 


"The  ai  il  liniel  ic  is  n<  il  difficult , 
but  we  have  to  start  the  process 
of  disposing  of  I  he  warehouses," 
he  adds 

Mi  Kammerer  agrees  with 
I  inichem  I  hat  Mr  Lang  has  put 
both  companies  in  an  awkward 
situation  over  selling  the  depots. 
But,  unlike  Mr  Harris,  he  believes 
they  might  cud  up  lowering  the 
depol  prices  to  lure  buyers  from 
each  i  il  her 

"There  will  not  only  be  a  light 
for  Lloyds  but  a  fight  for  the  buy 
ers,"  he  says. 


i:lllW*PMH 


ADVANCE  INFORMATION 


The  European  Licensing  Fair 
will  be  held  on  September  8-10 
at  the  NEC,  Birmingham.  Further- 
details  from  Alison  Quemby/I  >eb- 
bie  Gainsford,  tel:  0181  855  9201, 
ext.  3253. 

Quest.  Vitamins  is  continuing  its 
nutritional  seminars  at  various 
venues  in  autumn  l!)!)(i,  beginning 
with  Leicester  on  September  18 
and  Taunton  on  September  25. 
For  full  list  of  venues  and  dates 
please  contact  Quest  Vitamins, 
(el:  0121  3,59  0056. 
Management  Forum  is  holding 
the  following  seminars:  'Regula- 
tory compliance'  on  September 
19  at  the  London  Hilton  on  Park 
Lane;  'Analytical  validation'  on 
September  23  and  24  at  the 
(  ale  Royal,  Regent  Street,  Lon- 
don Wl;  'Autoclaves'  on  Septem- 
ber 24  at  the  Rembrandt  Hotel. 
London  SWT;  and  'Environmental 
monitoring  of  clean  rooms'  on 
September  25  at  Harrington  Hall 
Hotel,  London  SW7.  Further- 
details  for  all  these  seminars  are 
available  from  Management 
Forum,  tel:  01483  570099. 
The  Society  of  Apothecaries 
of  London  is  holding  its  next 
series  of  courses  for  'Diploma  in 
the  history  of  medicine',  begin- 
ning with  September  21  and 
every  alternate  Saturday  until 
.Inly,  l!i!>7,  and  courses  for 
'Diploma  in  the  philosophy  of 
medicine',  starting  on  October  5, 
and  every  other  Sat  unlay  until 
June  28,  1997.  Details  of  both 
courses  from  the  Society  of 
Apothecaries,  tel:  11171  236  1 180. 

Traveller  Lite  trial 

Chemtec  and  Pro  Choice  Applica- 
tions are  running  a  joint  promo- 
lion  lo  allow  pharmacists  to  tiy 
Traveller  Lite,  a  new  software 
programme  giving  holiday  health 
ml  alion  bee  ol  i  barge 

Traveller  software  provides 
worldwide  travel  information  and 
is  updated  monthly  by  the  Hospi- 
lal  for  Tropica]  Diseases  in  Lon- 
don. It  can  be  used  to  check  holi- 
day health  risks,  tailored  to  the 
individual,  the  country  and  the 
types  of  risks  involved.  A  unique 
anti-malarial  calculator  selects 
the  appropriate  anti-malarial  reg- 
imen, as  well  as  required  quanti- 
ties and  price.  Il  is  compatible 
with  all  ( Ihemtec  PMR  systems, 
currently  used  in  pharmacies. 

Traveller  Lite,  which  has  been 
available  from  the  beginning  of 
.July,  is  designed  specifically  for 
pharmacies  and  prints  on  stan- 
dard pharmacy  labels,  which  can 
be  added  lo  pie-piinied  Traveller 
forms.  All  Chemtec  users  in 
Britain  have  been  sent  a  free  copy 
of  the  package  to  try  over  the 
summer  without  any  charge  or 
financial  commitment 
Pro  Choice  Applications  Ltd.  Tel: 
0114  285  4443. 
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Classified 


Appointments  E25P.S.C.C  +  VAT  minimum  3x1 
General  Classified  £23P.S.C.C.  +  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way.  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/ 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


VISA 


APPOINTMENTS 


News  Reporter 

Have  you  ever  wanted  to  do  something  completely 
different,  yet  still  make  full  use  of  your  pharmaceutical 
knowledge?  If  so,  you  should  consider  a  career  in 
journalism. 

Chemist  &  Druggist,  the  leading  weekly  magazine  for 
community  pharmacists,  needs  to  recruit  a  full  time 
reporter.  We  need  someone  both  sharp  and  versatile  with 
the  ability  to  get  to  grips  with  professional  issues  and  write 
incisive  news  stories  and  features. 

The  successful  candidate  will  be  a  pharmacist  with  at  least 
two  years  qualified  experience.  Time  spent  in  community 
pharmacy  would  be  an  advantage.  Writing  ability  is 
essential  but  previous  experience  is  not  -  full  training  will 
be  provided.  The  job  will  be  based  in  C&D's  offices  in 
Tonbridge,  Kent. 

An  attractive  salary  and  benefits  package  is  available. 
We  are  an  equal-opportunity  employer 
Please  apply  in  writing  with  a  full  cv  to: 
Patrick  Grice 

Editor,  Chemist  &  Druggist 
Miller  Freeman  Professional  Ltd 
Miller  Freeman  House 
Sovereign  Way 
Tonbridge 
Kent  TN9  1 RW 


Miller  Freeman 

m^m  ^  A  United  Mens  &  Media  publication 


LEW1SHAM  SEI3 

Enthusiastic  Pharmacist 
Manager  required  for  an  easily 
run  pharmacy  Recently 
qualified  considered. 
Please  contact:  H.C.  Patel 
0171  476  0243  (daytime) 
0181  464  4812  (evening) 


S.E.  ESSEX 

Manager  required  for  easily 
run  community  pharmacy. 
Excellent  staff  Newly 
qualified  considered.  Package 

could  include  car  and 
accommodation  (away  from 
business)  if  required. 
Phone  01268  552194 


TRURO  CORNWALL 
Pharmacist  required  to  join  a  progressive  locally  owned  group  of  four 
associated  pharmacies 

Successful  applicant  will  join  a  team  in  a  well  supported,  friendly 
environment.  Hours  negotiable.  Newly  qualified  considered. 
Apply  to  Simon  Hendra,  G.  J.  Hendra  Ltd,  6-9  Lemon  Street,  Truro, 
Cornwall  TR1  2LQ 
Tel:  01872  72823/77212 


WEST  MIDLANDS 
£29,000 

Pharmacist  manager  required  to 
assist  proprietor  to  run  2 
community  pharmacies  1  on  main 
road,  another  health  centre 
pharmacy  Excellent  salary 
depending  on  experience.  No 
paperwork,  full  supporting  staff. 
Interesting  position  with  intellectual 
challenge  If  you  are  interested 

please  tel: 
Mr  David  Miu  on  01922  24586 
after  7pm  any  day 


LIVERPOOL 

Manager  required  for  easily  run 
branch  pharmacy,  good  supporting 
staff,  attractive  salary  with  profit 
sharing  incentive.  Newly 
registered  considered. 


Apply  P.  Lappin  01 51 
0151  722  3926  (eve). 


236  0618, 


Friendly  family  pharmacy 
group  require  a 
PHARMACIST/MANAGER 
for  village  pharmacy  near 
Eastbourne.  Interested? 
Phone  Paul  Houston 
01323  411047  or  647420 
(eves) 


MANCHESTER 

Pharmacist  Manager  required 
for  easily  run  pharmacy.  Good 
supporting  staff.  Newly 
qualified  welcome. 

Contact  Mr  Wong 
01925  415  766  (day) 


Nr.  Cross  Keys,  Gwent 

Enthusiastic  Pharmacist 
required  to  manage  pleasant 
village  pharmacy.  Excellent 
supporting  staff.  Pleasant 
disposition  and  a  liking  for 
patient  contact  essential.  Hours 
and  salary  negotiable. 
Telephone  Alan  Peterson  on 
01495  244227  (daytime)  or 
01495  244226  (evenings) 


MID-GLAMORGAN 

Manager  required  for  easily 
run,  busy  pharmacy.  9  til  5.30. 
A'/i  day  week  with  Saturdays 
off. 

Contact  David  Pearn  on 
0831  558028  or  John  on 
01685  384616  384616 


SUNDERLAND 

Pharmacist  manager  required  for 
easily  run  branch  of  small  friendly 
group.  No  paperwork.  Very  few 
Saturdays. 

Apply  to  P.  Henderson,  95  Park 
View;  Whitley  Bay,  Tyne  and 
Wear  NE26  3RJ  or  telephone 
0191  252  0253 


IRELAND 
Pharmacist  required  for  country 
town  near  Carlow.  Ireland.  £2  5k  per 
year  Five  weeks  holiday  Qualified 

assistant  employed  full  time. 
Please  phone  00353  |0)  503 
51313  (daytime) 
00353  (O)  503  48676 
(night  time) 
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APPOINTMENTS 


BUSINESS  WANTED 


Cheshunt/Stevenage 

Half  hour  drive  from  Harrow 
Dynamic  Pharmacist  required  to 
work  within  small  group.  Five  day 
week.  Excellent  salary  package  for 
newly  qualified  or  experienced 
Pharmacist 

Please  ring  Mr  D.  Shah  on  01992 
624691  (day)  or  0181  954  1691 
(evenings) 


LIVERPOOL  SUBURB 

Enthusiastic,  flexible  Pharmacist  wanted 
on  lull  time,  part  time  or  |ob  share  basis 

Long  term  regular,  locum  or  newly 
qualified  welcome  To  help  and  develop 
Pharmaceutical  Care 
Job  satisfaction  guaranteed!  No 
paperwork 
For  details  and  salary  package  or  a 
chat  phone,  Hassan  Argomandkhah 
0151  487  7618  daytime. 


Dispensing  Assistant/Technician  E6 

Full  or  part  time 
We  are  looking  for  an  experienced 

dispenser  to  work  in  our  large 
pharmacy.  Training  will  be  provided 

and  opportunity  to  do  BTEC  in 
pharmaceutical  sciences  Excellent 
working  conditions  and  rates  of 
pay. 

Phone  Raj  on  0181  470  3716 


LONDON  N7 
LOCUM  REQUIRED 

from  5th  August  for  6 
weeks. 
Contact  Kirit  on 
0171  249  2441  (day) 
0181  881  3977  (eve) 


DAY  LEWIS 

is  a  fast  expanding  chain  with  24  pharmacy 
and  opticians  shops.  We  wish  to  acquire 
business  in  Berkshire,  Essex,  Kent, 
Hampshire,  Middlesex,  Surrey,  Sussex  and 
the  Greater  London  area.  Any  turnover 
considered. 

Please  write  or  telephone  in  confidence: 
Kirit  Patel 
Day  Lewis  Pic 

Bensham  House,  324  Bensham  Lane, 
Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0181  689  2255.  Mobile  0860  484999 


DAY 

Dl" 

LEWIS 


LOCUMS 


BUSINESSES  FOR  DISPOSAL 


•  Provided  by  experienced  staff. 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum  p 

•  NATIONWIDE  COVERAGE. 

•  Pharmacist  staff  to  deal  with 
technical  issues. 

LEAVE  THE  WORRY  TO 


BvmUttjlum 
MaMcJteifot 

Cardiff 
London 


ices 

&  call  *< 


0121-2330233 
0191-2330506 
0161-766  4013 
0114-2699  937 
0131-2290900 
01222  549174 
01892515963 
01392  422244 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  508172 

SPECIALISTS  IN  ACCURATE  STOCKTAKING 
AND  THE  SALE  AND  VALUATION  OF 
PHARMACIES  NATIONWIDE 

Broad  range  of  pharmacies  for  sale  - 
many  never  advertised 

Please  phone  for  details 


COMPUTER  SYSTEMS 


SELF-EMPLOYED 
LOCUMS 

*  Are  you  familiar  with  self- 
assessment  rules  starting 
from  April  1996? 

*  Qualified  Accountant 
provides  a  full 
accountancy/tax  service  for 
reasonable  rates. 

Tel:  0181  908  5006 


LOCUMS 

Llltl.l  N  I  l A    Rl  <_>l  JIKI  I )  IN 

South  Waiis  &  Brisioi  area 

•  COMPHiriVI    KAI1S  111  PAY 
•  Ol)l>  DAYS  &  LONG  TERM  AVAILABLE 
Conhut 

Capital  Support  Services 
Tel:  01222  540940 
Faxr  01222  549185 


Seaton,  Devon 

Locum  required  on  a 
regular  basis.  Also  for 
another  local  pharmacy. 
Telephone  W.  Gaine  on 
(01297)  20414  or  (01297) 
21739 


FRANK  G.  MAY  &  SON 
LOCUMS  URGENTLY 
NEEDED  IN  KENT  AND 
SUSSEX 

*  Efficient  personal  service 

*  Available  24  hours 

*  Odd  days/long  or  short 
term 

Ring  Keith  or  Stella  May 
Maidstone  (01622)  754427 


LONDON  SE4 

Full  lime/long  term  Pharmacist 
locum  required  tor  community 
pharmacy  No  paperwork.  Good 
supporting  start  Newly  registered 
considered  Accommodation 
available 
For  further  information  ring  Mr 
N.  Amin  on  0181  692  1389,  Mon- 
Sat,  9am-6pm. 


ANST1CE  PHARMACY 


TELFORD 

Reliable  locum  required  lor  established, 
friendly,  independent  community 
pharmacy  Ixcellenl  supporting  staff- 
Hours  and  lees  by  agreement 
Interested7 

Contact  Neil  Jones  (01952)  5XS7I7 
daytime 


UNTIL  THE  END  OF  SEPTEMBER 
YOU  CAN  BUY 

'Simply  the  besf 

LABELLING  &  EPoS  SYSTEMS 

PHONE  TODAY  FOR  MORE  DETAILS 


PARK  SYSTEMS  LTD. 

6  Vulcan  St,  Liverpool  L3  7BG 
Fax:  0151-298  1689 

'Subject  to  Park's  standard  terms  and  conditions 


It's  fast,  it's  reliable,  it's  user  friendly,  it's 
the  most  comprehensive  labelling  software 
available  ....  it's  JRC. 


Call  John  Richardson  Computers 

(a  division  of  Taylor  Nelson  AGB  pic) 

ON  FREEPHONE:  0500  947116 
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PRODUCTS  AND  SERVICES 


1  .  • 


e  Power 
iples... 
•  ..the  Privilege 
©if  Sffiicbjpemdlemce 


r 


buying      >¥Offt  of  30)0 
independent 
pharmacists 

*  join  us  now  * 


Wish  to  become  a  membe  ■?     Nucare  pic 

Please  contact  us  Today.  447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


3  ST.  MICHAELS  RD.,  MAIDSTONE,  KENT 
TEL/FAX  MAIDSTONE  (01622)  754427  MOBILE  (0589)  367605 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+ VAT  -  4x30 
Megace  160mgm,  3x20  Risperdal 
lmgm,  3x5  Comfeel  3223,  1x100 
Entocort  CR  3m,  1x56  Rifinah  300, 
2x60  Zantac.  Tel:  01582  712783. 

TRADE  LESS  30%+VAT+POSTAGE- 
Colodress  plus  one  piece  closed 
pouches  standard  opaque  38mm  S864 
7x30,  294  Hytrin  tab  2mg.  Tel:  0161- 
445  1999. 

TRADE  LESS  25%+VAT+POSTAGE  - 

Flixotide  Accuhaler  100mcgx6.  Tel: 
0181-854  8045. 

TRADE  LESS  30%+VAT  -  1x60 
Faverin  50,  1x20  Lipantil  micro,  1x30 
Fluanxol  lmgm,  1x56  Sinemet  CR, 
1x48  Naprosyn  FC  250mg,  1x28 
Ossopan  sachets.  Tel:  0151-339  3123. 

TRADE  LESS  30%+VAT  -  500  Sere- 
nace  caps  0.5mg.  Tel:  01277  228800. 


TRADE  LESS  50%+VAT+POSTAGE  - 

11x20  Atrovent  250mg/ml  neb  solu- 
tion (exp  10/96),  10x5  Valoid  injec- 
tion (exp  10/96).  Tel:  01707  659120. 
TRADE  LESS  35%+VAT  -  120 
Paroven,  48  One  Alpha  0.25mcg  caps, 
70  Rifinah  150mg,  (all  exp  9/96),  31 
Zofran  8mg,  88  Creon  caps,  26  Mexitil 
200mg  (all  exp  12/96).  Tel:  01269 
&50302. 

TRADE  LESS  40%+VAT+POSTAGE  - 

1x100  Aldactide  25  tabs  (exp  3/98), 
1x56  Angiopine  MR  20mg  tabs  (exp 
8/97),  1x100  Bolvidon  20mg  tabs  (exp 
11/96),  1x100  Cardene  20mg  caps 
(exp  7/99).  Tel:  01497  821459. 
TRADE  LESS  30%+VAT  -  10x28 
Eucardic  12.5,  6x28  riucardic  25, 
10x21  Amoxil  500mg  disp.  Tel:  0181- 
459  5112. 

TRADE  LESS  30%+VAT  -  56  DHC 

Continus,  28  Lipostat  lOrng,  56 
Serevent  diskhalers,  Duovent  inhaler, 


medtelite  pit 

Tel:  0181  841  4144  Fax:  0181  841  8390 

BRflUfl 


INDEPENDENT  2000  ENERGY  CELLS 

BUY  80  CELLS  GET  8  CELLS  FREE 


NEW  STYLE  N  60  GAS  CARTRIDGE  (MINI  ENERGY) 

BUY  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


DEADLINE  FOR  NEXT  ISSUE 
IS  30TH  JULY 

CALL  01732  377222  OR 
FAX  01732  368210 


30  Seroxat  30mg,  56  Surgani  SA,  256 
Colifoam,  112  Remedeine  tabs.  Tel: 
0181-204  8665. 
TRADE  LESS  30%+VAT  -  Brufen 
Granules,  Arythmol  150mg,  One- 
Alpha  lmcg,  Lopid  600mg,  Teoptic 
2%,  Antabuse  tabs,  Rifadin  300mg, 
Norval  20mg,  plus  others.  Tel:  01226 
383225. 

TRADE  LESS  20%+VAT+POSTAGE  - 

Genotropin  36iuxl5  (exp  7/97).  Tel: 
0181-642  2035. 
3  METRODIN  AMPS  -  150iu  (exp 
12/96,  1x5. 5ml  Suprefact  injection 
(exp  8/98),  offers.  Tel:  01706  3600:34. 


FOR  SALE 


SHOP  FIXTURES  &  FITTINGS  - 

Good  condition,  offers  invited,  also 
illuminated  pharmacy  side  sign  brand 


new  £200,  Nomad  trays  never  used  £4 
each.  Tel:  0121-325  0215. 
VOLVO  940SE  -  2.0L  auto,  estate,  L  reg, 
20,700  miles,  metallic  blue,  alarm, 
sunroof,  FSH,  one  owner,  £12,900 
ono.  Tel:  017:33  578277/268467. 

WANTED 

NORITSU  1201  OR  1202  MINILAB  - 

for  export  please  state  age  and  price- 
Tel:  0181-989  0070. 
NOMAD  CASSETTES  -  in  fair  condi- 
tion. £4  paid  per  cassette.  Tel:  01623 
25973. 

ACCOMMODATION 

LONDON  NW4  -  Nice  2  bed  flat  to  let, 
near  tube  and  bus  routes.  Tel:  01702 
710612. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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SHOPFITTINGS 


SHOP  &  CONTENTS 
INSURANCE? 

Why  pay  more  than  you  need  to? 

♦  Stock  and  Contents 

♦  Employers  Liability, 

♦  Glass 

♦  Business  Interruption 

♦  Instalment 


Plan 

available 


0171-6283939 

For  an  immediate  quotation 

SAVE  £££'s 


/  used  to  be  insured  by  another 
well  known  pharmacy  insurer, 
but  since  joining  the  PIA  scheme 
two  years  ago  my  premiums  have 
almost  halved. 

Mr  Cohen 
Leeds 


Despite  paying  much  lower 
premiums,  the  service  has  been 
excellent  and  the  claims  that  I 
have  had,  have  been  dealt  with 
very  promptly. 

Mr  Myers 
Sheffield 


THE  PHARMACY  INSURANCE  AGENCY 


IEXDIUJM 

LsTOREf  ITTERS— J 


COMPREHENSIVE  SHOPEITTING 
SERVICE  OFFERING  COMPETITIVE 
PRICED  INSTALLATIONS  FOR  THE 
RETAIL  PHARMACY. 

FROM  LOW  BUDGET  REFURBISHMENTS 
TO  INDIVIDUAL  UP  MARKET  IMAGES. 

01626-834077 


6^0PHTpNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


>  ti  i;  k  1. 1  Li  i: 

LIMITED 

COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture   -    Nationwide  Service 
Competitive  Prices 


Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2 AW 
Tel:  0113  232  3478    Fax:  0113  232  3348 


4 JJ_JJ  VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  of  Glass  Cube  +  Open  Frame  Displays 


2JB 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


WOODSTYLF 

Y    ▼     SHOPflTTINO   AND   DESIGN       ■  * 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


STOCK WANTED 


WANTED 

Old  chemist  shop  fittings,  drug 
runs,  bow  cabinets  etc.  Complete 
shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 

Telephone  01327  349249  days 
01327  341192  eves. 
Fax:  01327  349397 
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Tim  Astill,  director  of  the  National 
Pharmaceutical  Association,  was 
presented  with  the  Officer  of  the 
Order  of  the  British  Empire  medal 
last  week  at  Buckingham  Palace. 
Her  Majesty  the  Queen 
conducted  the  ceremony,  at 
which  Mr  Astill  was  given  the 
award  for  services  to  pharmacy. 
Pictured  from  left  are  daughter 
Lucy,  Mr  Astill  (displaying  his 
OBE),  his  wife,  Ingrid,  and  his 
mother,  Mary 


Gladiatorial  games 


Panther  and  Rhino,  two  of 
ITV  television's  'Gladiators', 
were  on  hand  at  AAH's  sec- 
ond family  fun  day  and 
trade  show. 

Over  4,000  customers 
attended  last  Sunday's 
event  at  Wokingham,  Berk- 
shirt'.  A  similar  event  at 
Hopetoun  House,  near 
Edinburgh,  held  at  the  end 
of  June,  attracted  almost 
3,000  visitors.  The  Gladia- 
tors in  attendance  then  were  the 
former  Olympic  swimmer 
Sharon  Davies,  known  as  Ama- 
zon, and  her  colleague  Saracen. 

Visitors  to  both  events  were 
able  to  take  part  in  a  Gladiators- 


type  game  of  jousting,  as  well  as 
laser  clay  pigeon  shooting,  crazy 
golf  and  circus  workshops.  Over 
40  manufacturers  supported  the 
Wokingham  event  with  trade 
stands. 


Pictured  feeling  those  pecs  are 
AAH's  retail  development 
manager,  Neil  Armstrong,  with 
Panther;  and  business 
development  manager  Hanna 
Coonagh  with  Rhino 


The  latest  winner  of  the 
NPA's  assistant  of  the 
month  award,  sponsored  by 
Hoechst  Marion  Roussel,  is 
Sheila  Speed  from 
Birmingham  Pharmacy  in 
Louth,  Lincolnshire.  Mrs 
Speed  is  pictured  receiving 
a  £20  Marks  &  Spencer 
voucher  from  NPA  branch 
secretary  Keith  Swann 
(left)  watched  by  pharm- 
acist Mark  Birmingham 


West  Country  club  tees  off 


Pharmacists  in  the  West  Country 
can  join  a  new  golf  club.  The 
Bristol  &  West  Pharmaceutical 
Golfing  Society  has  been  set  up 
to  provide  members  with  com- 
petitive and  social  golf.  It  has 
already  held  two  events  at  clubs 
in  the  Bristol  area,  which  the 


Society  secretary,  Mohammed 
Sadiq,  says  were  thoroughly 
enjoyed  and  well  attended. 

Pharmacists  who  are  inter- 
ested in  joining  can  contact  Mr 
Sadiq  at  192  Stapleton  Road,  Eas- 
ton,  Bristol  BS5  0NY  or  tel:  0117 
951  0043. 

Pictured 
from  the  left 

are  sec- 
retary 

Mohammed 
Sadiq, 
captain 
Carlo 
Morteo, 
committee 
member 
Brian 
f-^j  Hocking  and 
ffir  vice  captain 
■  '  £4  Richard  Gee 


&  for  lb  with  TVs  Ulrika 

Media  celebrity  Ulrika  Jonsson 
has  joined  the  BLISS-Calpol  '£  for 
lb'  campaign  to  raise  funds  for'  the 
care  of  premature  babies. 

The  campaign  aims  to  raise 
5100,000  for  the  charity  BLISS 
(Baby  Life  Support  Systems)  by 
the  sale  of  purple  pansies  through 
over  4,000  pharmacies  nation- 
wide. The  money  raised  will  go 
towards  buying  the  SI. 2  million 
worth  of  equipment  needed  for 
Britain's  260  special  care  baby 
units. 

The  National  Pharmaceutical 
Association  is  supporting  the 
campaign,  which  is  sponsored  by 
Warner  Lambert  Consumer 
Healthcare. 


1 


Help  turn  is  i 


Pictured  with  Ulrika  Jonsson 
(left)  are  Fiona  Murray-Brown 
and  her  son,  Alistair,  who 
weighed  only  one  and  a  half 
pounds  when  he  was  born,  and 
Warner  Lambert  group  product 
manager  Mike  Hayday 


APPOINTMENTS 


Andrew  Smith  takes  up  the 
post  of  chief  executive  officer 
for  Cerebrus  on  August  5. 
The  BOC  Group  has  appointed 
two  new  directors  to  its 
board.  They  are  Seifi  Ghas- 
emi,  who  is  president  of  BOC 
Gases  America,  and  Harry 
Groom,  who  was  formerly 
chairman  of  Smithkline  Beech- 
am's  Consumer  Healthcare 
business. 

Robinson  Healthcare  has 
made  two  more  appointments 
to  its  product  managers  team. 
Andrea  Read  is  responsible  for 
commodities  and  Tony  Potter 
is  the  new  hygiene  product 
manager. 


The  managing  director  of 
Penn  Pharmaceuticals,  pharm- 
acist Roger  Jones  OBE,  has 
been  appointed  chairman  of 
the  Institute  of  Directors  in 
Wales. 

Ken  Swanson  is  retiring  from 
Unichem's  north  east  regional 
committee.  Mr  Swanson  is 
the  former  managing  director 
of  EA  Brocklehurst,  a  Humber- 
side-based  group  of  phar- 
macies, which  was  sold 
to  Moss  Chemists  two  years 
ago. 

Pharmaceutical  wholesaler 
Graham  Tatford  has  appointed 
lain  Jack  as  territory  manager 
for  the  West  Country. 
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PHARMACISTS 

Change-over 
to  PMI,  Now! 


FIRST  FOR  PHARMACISTS 

Pharmacy  Mutual  Insurance  Company, 

38  St.  Peters  Street,  St.  Albans,  Herts.  A L 1  3NP 


CALL 

0800 

801043 


CALL  PMj  DIRECT 

for  LOW  COST 

Pharmacy  Insurance 


Thousands  of  pharmacists  are  already  insured  with  PMI, 
why  don't  you  also  enjoy  the  benefits  of: 

Even  Lower  Premiums 
from  July  1996 

First  Class  Claims  Service 

Free  Renewal  Scheme 

•  New  for  Old  Settlements 

•  Accidental  Damage  Cover 


PMI  FOR  ALL  YOUR  HOME 
AND  PHARMACY  INSURANCE 


On  target  for  another  Pharmacy  Only  blockbuster,  new  TOEPEDO  cream  for  Athlete's  Foot  has  been  launched 
by  the  team  who  brought  you  the  sure-fire  winners,  Ibuleve '",  Otex ™  and  Bazuka "*.  Dual-action  TOEPEDO  will 
be  fuelled  nationwide  by  an  explosive  combination  of  TV,  radio  and  press  advertising. 
We  will  be  making  waves  in  the  Athlete's  Foot  market.  Make  sure  you  don't  miss  out -load  up  with  stock  now!* 

RELIEVES  ITCHING  AND  DISCOMFORT  FAST! 


TOEPEDO  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Limited,  Hitchin,  SG4  7QR,  UK.  Distributed  by  DDD  Limited.  94  Rickmansworth  Road,  Watford, 
Herts,  WD1  7JJ.  UK  Active  Ingredients:  6  0%  w/w  benzoic  acid  BP,  3.0%  w/w  salicylic  acid  BP  Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until  absorbed. 
Apply  twice  daily  until  symptoms  clear  Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and  other  appropriate  fungal  skin  infections.  Precautions:  Do  not 
use  to  treat  thrush,  and  keep  away  from  the  face,  bottom  and  genital  (sex)  regions.  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which  TOEPEDO  is  not  recommended.  Do  not  use 
if  sensitive  to  any  of  the  ingredients.  Keep  all  medicines  out  of  the  reach  of  children.  (FOR  EXTERNAL  USE  ONLY  j  Legal  category:  ;pj  Packing:  Tubes  of  20  g  (PL  0173/0020), 
price  E3.95  (£3.36  exc.  VAT).  3/96. 

"Contact  your  Dendron  representative  or  wholesaler.  Dendron  tel.  no:  01923  229251. 


A 

DIOMED 

PRODUCT 


